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“Unprecedented” is the Word for 2020  
BY DAVE WHITE, 
PUBLISHER, SOWAL LIFE

Users of  the online dictio-
nary, Dictionary.com, voted 
“unprecedented” as the Peo-
ple’s Choice 2020 Word of  the 
Year. Can anyone disagree? 
2020 has certainly been an 
unprecedented year of  prob-
lems, challenges, pivots, 
solutions and, perhaps, even 
successes. For many Ameri-
cans, 2020 has been one of  
the most challenging years of  
their lifetimes. And of  course, 
the coronavirus pandemic and 
the government’s response has 
again been unprecedented.

Nevertheless, as a com-
munity, we have persevered. 
The “bubble,” as many here 
call our wonderful slice of  
paradise, for the most part 
has held. After a near uni-
versal shutdown beginning in 
March through the better part 
of  May, Florida began a par-
tial reopening beginning af-
ter Memorial Day. As a state, 
we’ve come through better 
than most parts of  the U.S., 
which are still experiencing 
significant hardships. We ap-

plaud Governor Ron Desan-
tis’ early focus on protecting 
the most vulnerable, while 
at the same time looking to 
mitigate the damage done to 
Florida residents’ businesses, 
jobs and livelihoods. As such, 
Florida’s unemployment rate 
of  just over 6% is one of  the 
lowest in the U.S.  

Although we’ve come 
through this most unprece-
dented year perhaps better 
than most across our country, 
it has not been without many 

challenges. “Stay Safe” has 
become as popular in our lan-
guage as “Have a good day.” 
Everyone has become more 
germ conscious and hand san-
itizer and mask wearing has 
become a part of  everyday 
life, and probably will be for a 
long time to come.

The business communi-
ty faced many difficult chal-
lenges, enduring shutdowns, 
reductions in hours of  opera-
tion and seating capacity, so-
cial distancing and sanitation 

issues; each restriction com-
ing with a cost. According to 
online giant “Yelp,” 61% of  
restaurants across the U.S. 
have closed and will never re-
open. Here on the Emerald 
Coast, businesses have fared 
better, but not without signif-
icant challenges.

Despite a competitive envi-
ronment and upheaval in the 
market, businesses were forced 

Walton/Okaloosa 
Counties & Area 
Hospitals Receive 

First Round of 

Covid-19 
Vaccines

The Florida Department of  
Health in Walton and Okaloo-
sa Counties has approached 
COVID-19 vaccination efforts 
similarly to the planning structure 
of  previous vaccination programs 
after receiving its initial doses of  
COVID-19 vaccines. Allocated for 
first responders and seniors age 65 
and older by appointment only, the 
vaccines came from Moderna and 
were given Emergency Use Autho-
rization by the FDA. According to 
data released by the Food and Drug 
Administration, the vaccine made 
by Moderna is highly protective for 
adults and prevents severe cases of  
COVID-19. 

Though this first round has been 
completely allocated in both counties, 
further immunizations will be sched-
uled as vaccine supply allows at no 
charge. However, no appointments 
can be made before the next dates 
and details have been announced on 
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to innovate on the fly. Many of  
our local businesses were cre-
ative and ingenious. “When the 
world sees obstacles, we see op-
portunity,” says local business 
owner Bob Conrad with Eagle 
Vision Services. “What we have 
observed in our communities 
is a values-based mindset that 
demands self-leadership and a 
tenacity of  spirit that drives our 
personal and local culture.” 

For instance, “curbside” 
pickup became a thing! Many 
upscale restaurants offered take-
out or even a delivery service for 
the first time in order to stay in 
business and generate revenue. 

“All of  the restaurants had to 
make major adjustments, cre-

ating outside seating, take-out, 
drive through, etc.,” says Des-
tin Chamber President Shane 
Moody. “Also, rental companies 
had to make some changes due 
to the governor’s executive or-
ders. And any professional ser-
vice (accounting, law, banking, 
etc.) had to adjust to teleworking 
and zoom calls.” 

Though many organizations’ 
fundraising efforts were cut short 
due to cancelled events and oth-
er activities, some were still very 
successful through support of  
our community. For example, 
Children’s Volunteer Health 
Network was able to exceed its 
goal of  serving 1,000 students 
during the school year.

Another example is how our 
area’s real estate market adapt-
ed; as a result of  people relocat-

ing from more restrictive states 
to our area, the market is up 
over 17% year over year which 
also translates to more activity 
and growth for our local busi-
nesses, construction trades, sup-
pliers, etc. 

Other specialized businesses 
such as J. Leon Art Gallery actu-
ally opened its doors for the first 
time in June. Shantelle Dedicke, 
owner of  local agency Francis 
Roy said, “Bringing art at a time 
when a lot of  businesses and 
activities were shut down was 
challenging. But people were 
ready for an escape and the new 
pottery classes, which were small 
and social distanced, were seem-
ingly therapeutic.” 

Amid the struggle, there are 
signs of  hope. If  you look, there’s 
always a silver lining. This is 

America after all! We can always 
find that ray of  hope, the sun 
breaking through the clouds on 
a cold morning; alas, the sun will 
rise, and the chill will give way to 
a warm and beautiful day. Yes, 
you can always find a positive in 
any situation. For instance, re-
mote working has become much 
more common. Many will never 
go back to an office, saving busi-
nesses millions. 

Working from home means 
more time with the family; many 
of  us have more time for walk-
ing and cycling and enjoying the 
beach, spending time outdoors, 
perhaps meeting a new neighbor 
for the first time! And, of  course, 
enjoying the Florida sun is the 
best source for vitamin D which 
contributes to a strengthened 
immune system!

In the article “Tough Times 
Never Last, Tough People Do!” 
Robert H. Schuler said, “We 
all go through difficulties in 
life. Sometimes, we just want to 
give up…. But often, when you 
look back, you realize that those 
tough times didn’t last. In fact, 
they did more for you than suc-
cess or good times ever could do. 
There’s a reason why they say 
that tough times don’t last, but 
tough people do. It’s because, 
when you don’t give up, you 
come away a stronger and more 
resilient person. 

As we look back and say good-
bye to a challenging 2020, all of  
us at Life Media’s family of  local 
newspapers send you our most 
heartfelt wishes for a blessed and 
hope-filled New Year.

the Department of  Health web-
sites: okaloosa.floridahealth.gov 
and walton.floridahealth.gov. 
Appointments are unable to be 
made through email or walk-in. 

Local area hospitals, Fort 
Walton Beach Medical Center, 
Twin Cities Hospital, White 
Wilson Medical Center and 
Ascension Sacred Heart, also 
received their FDA-approved 
vaccines recently and contin-
ue to vaccinate their front-line 
caregivers and staff. Ascension, 
overall, has already vaccinated 
more than 80,000 of  its front-
line caregivers and staff, As-
cension Sacred Heart Emerald 
Coast.

Since February, the local, 

physician-owned medical group 
White Wilson has been working 
on the frontlines. “In less than 
a year, we have offered more 
than 10,000 COVID-19 tests 
and cared for countless patients 
infected with the virus. We have 
totally restructured our clinics 
so that we can keep our patients 
and staff safe and dedicated our 
efforts to finding ways to serve 
during this time,” White-Wilson 
CEO Alan Gieseman stated. 
“We are excited to finally begin 
gaining ground in this fight.” 

The first to receive the vac-
cine was Dr. Vergil Brown. 
Dr. Brown, who has been a 
White-Wilson Internal Med-
icine physician for the last 22 
years with many senior patients 
and individuals with more com-
plex health issues. With a medi-

cal degree and a PhD in Micro-
biology and Immunology, Dr. 
Brown says that he is confident 
in the science behind the vac-
cine. “I have studied the data on 
the COVID-19 outbreak and on 
the mechanism, safety and effi-
cacy of  the Pfizer and Moderna 
immunizations now available. 
These immunizations are safe 
and effective, and I am grateful 
today to be able to set an exam-
ple to my patients and our com-
munity by receiving this vaccine 
and helping to protect all of  us 
from COVID-19.” 

Many long-term care staff 
and residents are receiving vac-
cines through Operation Warp 
Speed from Walgreens and 
CVS. Publix is now offering the 
vaccine in Okaloosa and Walton 
Counties at select locations. You 
are eligible if  you are a health-
care worker with direct patient 
contact; a resident or staff in a 
long-term healthcare facility, or 
age 65 and older. Appointments 
are required and must be made 
online. Visit www.publix.com/
covidvaccine for more informa-
tion. 

According to the CDC, 
COVID-19 vaccination will 
make it substantially less likely 
that you’ll get COVID-19. Based 
on what we know about vaccines 
for other diseases, experts be-
lieve the vaccine will help keep 
you from getting seriously ill if  
you do get COVID-19. Vaccine 
trials are reporting high rates of  
effectiveness. There is no way to 
know how COVID-19 will af-
fect you and it can have serious, 
life-threatening complications. 
COVID-19 vaccines will not 
give you COVID-19. None of  
the COVID-19 vaccines use the 
live virus that causes COVID-19. 
The goal of  each vaccine is to 
teach our immune system how 
to recognize and fight the virus 
that causes COVID-19. Some-
times this process can cause 
symptoms, such as fever. Immu-
nity typically takes a few weeks 
to build. For more information 
on the COVID-19 vaccines 
visit www. cdc.gov/coronavi-
rus/2019-ncov/vaccines. 

As additional vaccine sup-
plies become available and the 
state provides priority groups 

for vaccinating, counties say 
they will follow and share those 
plans. For the most up to date 
information on COVID-19 vac-
cination plans in Florida, please 
visit www.florida-healthcovid19.
gov/covid-19-vac-cines-in-flori-
da/. For information on a new 
COVID-19 treatment, see page 
22 in the Wellness section.
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• Wills, Trusts, Estate
Planning

• Corporation, LLCs,
Business Law

• Taxation law & Tax returns
• Contracts
• Guardianship, Probate &
Estate Administration

      
850.897.0045  |  LYP@LYP-LAW.COM

The hiring of a lawyer is an important decision that should not be based solely upon advertisements.
Before you decide, ask us to send you free written information about our qualifications and experience.

LISA Y. SHORTS PITELL
ATTORNEY AT LAW

VACCINES
continued from page 1 
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Kelly Shephard
REALTOR®

850.543.7353

Yeska Sand
REALTOR® Hablo Español

Seller Representative
Specialist (SRS)

850.368.5936

Jodie Snell
REALTOR®

850.621.6535

Valerie Waters-Auclair
REALTOR®

Military Relocation Specialist

850.855.6205

Visit our REALTORS® at the Sales 
Office and Model Home located at

1413 Clary Sage Lane
Niceville, FL 32578

Monday - Friday 12 - 4pm
Saturday 11 - 4pm | Sunday 1 - 4pm

Kelly Shephard
REALTOR®

850.543.7353

$796,260

• 10 ft ceilings on 1st Floor, 9 ft ceilings on 2nd Floor
• Custom built, all wood cabinetry with marble &  
    quartz countertops
• Frigidaire Pro Series appliances
• Luxury vinyl plank flooring throughout
• Interior walls insulated for sound proofing
• Energy efficient insulation
• Insulated vinyl impact rated windows and doors built  
    to 150mph wind load
• Day Room with reading nook
• Bonus Room with wet bar

3,462 Sq Ft Living (4,591 Sq Ft Total)
4 Bedroom | 4.5 Bath
Bonus Room Over Garage | Corner Lot

Phase 1 | Lot 69

1403 Clary Sage Lane
Niceville, FL 32578

Listing Agent:
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Shelter House 5th Annual Palate & Palette February 6th
Save the date for Shelter 

House’s 5th Annual Palate & 
Palette Dinner to be held Febru-
ary 6, 2021! This year, the event 
will feature five local unique art-
ists and be hosted as five different 
intimate dinners across Okaloosa 
and Walton Counties. In South 
Walton 30A, The Events will be 
held at George’s at Alys Beach, 
30 Castle Harbour Drive in  Alys 
Beach. In Destin, the event will 
be held at Bitteroot Food and 
Spirits, 4463 Commons Drive 
West, Unit 10-A. 

Each artist will create unique 
pieces and at the end of  the eve-
ning, these works of  art will be 
auctioned off to the highest bid-
der in an exciting and competi-
tive virtual auction!

Each wine dinner will be its 
own unique experience, show-

casing the talents of  a different 
chef  and artist. Attendees will 
indulge in a four-course seated 
dinner with each course paired 
with hand-selected fine wines 

from around the world. The ex-
pansive silent auction will be held 
through a virtual software plat-
form and offer prize packages 
including fishing trips, restau-

rant experiences, custom art, spa 
packages, and more. Guests may 
select the dinner of  their choice 
on a first come, first serve basis, 
with a maximum capacity of  30 
attendees per location.

Tickets are $150 per person 
and can be purchased online at 
850tix.com. All proceeds benefit 
Shelter House, the state-certified 
domestic and sexual violence 

center serving both Okaloosa 
and Walton counties. Tickets are 
non-refundable. If  unable to at-
tend, ticket holders may gift their 
seat or consider it a charitable 
donation. For information on 
sponsorship, contact the Shelter 
House team at 850-243-1201 or 
email sponsors@shelterhousen-
wfl.org.

Sexual Assault Survivors Meet Each Tuesday
The Sexual Assault Survi-

vors Support Circle offers a safe, 
non-threatening and confiden-
tial setting for survivors of  sex-
ual violence to talk and process 

their feelings within a group 
setting with others who have ex-
perienced similar trauma. They 
meet every Tuesday from 10:30 
-11:30 a.m. Issues such as trust, 

anger, grief, coping and survival 
strategies, and self-esteem are 
addressed. The goal is that each 
survivor that participates in the 
group receives both practical 

and emotional support regarding 
their sexual assault.

All of  the Shelter Houses ser-
vices are free. This group is open 
to the public and attendees do 

not need to sign up or register. 
For more information, call the 
Shelter House office at 850-243-
1201 or Visit Facebook.com/
shelterHouse.

13 -Year Hammock Bay Residents

Servicing Walton and Okaloosa Counties

Commercial and Residential Real Estate

Court appointed Real Estate Experts in    
   Walton, Okaloosa and Bay County

Cady Wert, Realtor®

Cady@mimsre.com
(850) 419-1167

Jennifer Anthony-Mims, Broker/Owner
ABR, GRI, FMS, MRP, PSA, RENE, RSPS, SRS
Certified Residential Appraiser, RD7994
Jennifer@mimsre.com
(850) 685-9898

www.MimsRE.com
131 Highway 20 W, Freeport, FL 32439

A Full Service Single Agency Brokerage and 
Long Term Property Management company

Mims Real Estate Advisors LLC and Mims 
Property Management LLC 

Contact us and find out how you can get the most out of selling or renting your home!

(850) 835-4444
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Happenings Around the Bay
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Pours, Pours, and more Pours! 
10am | Artful Things Niceville | Niceville 

Northwest Florida Symphony Orchestra:
Almost Elton
7:30pm | Mattie Kelly Arts Center | Niceville 

Business After Hours
5pm | CCB Community Bank | Niceville 

Chili Cook Off 
5pm | 3rd Planet Brewing | Niceville

Cafe Rico Ribbon Cutting
4pm | 3rd Planet Brewing | Niceville

Niceville Young Professionals Lunch 
11:30am | Niceville Senior Center | Niceville 

Women’s Climbing Circle 
9am | Rock Out Climbing Gym | Destin 

Second Wednesday Breakfast 
7:30am | Niceville Community Center | Niceville 

Mardi Gras Masquerade  
6pm | Destin Commons | Destin  

Mardi Gras Cart Parade
1:30pm | Mulligan’s Bluewater Bay | Niceville 

Jeanne Robertson 
7:30pm | Mattie Kelly Arts Center | Niceville 

Hops for Hounds 
11am | Destin Commons | Destin 

2nd Annual Shrimp & Grits Festival  
12pm | Destin Harbor | Destin 

Sip N’ Stroll 
4pm | J. Leon Gallery + Studio | Destin 

Bonfire Party 
6pm | 3rd Planet Brewing | Niceville 

Niceville Community - Fridays & Saturdays
Jan. 23, 29, 30 & Feb. 5, 6, 12, 13, 19, 20, 26, 27
9am | Palm Plaza | Niceville

Hammock Bay - 1st & 3rd Sundays
Feb. 7 & 21
8am | Victory Blvd | Freeport

FARMER’S MARKETS

STRATEGY |  DESIGN |  MEDIA |  D IGITAL
FRANCESROY.COM |  HELLO@FRANCESROY.COM

       Community
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Meet our Local Pro: Kirk Gaskin with Briar Patch Realty
A Homes for Heroes Affiliate

BY LORI LEATH SMITH

Meet local real estate broker 
John Kirk Gaskin. He opened 
his business Briar Patch Realty 
in 2017 because he wanted to 
help folks navigate buying or 
selling their property with sim-
plicity. “We know real estate can 
be complicated, and that many 
people dread buying property. 
So, we make the process easy 
where you’ll be able to move 
into your new space without un-
necessary stress.”

With a BS in General Busi-
ness Administration and Man-
agement and an emphasis in 
Marketing from The University 
of  Southern Mississippi, Kirk 
utilizes his customer service, 
retail, sales, management, and 
business development skills and 
experience to offer people real 
help in achieving a housing goal, 
whether it be new construction, 
relocation, downsizing, owning 
a luxury home or other desires. 

One goal which Kirk is most 
proud of  is getting heroes into 
homes through the nation’s 

largest hero savings program, 
Homes for Heroes. The Homes 
for Heroes’ mission is to provide 
extraordinary savings to our 
local heroes who provide ex-
traordinary services to our na-
tion and our community every 
day. Heroes include firefighters, 
EMS, law enforcement, military 
(active, reserves and veterans), 
healthcare professionals and 
teachers. “Helping Heroes save 
money when they buy and/or 
sell their homes has aways been 
our passion,” says Kirk.

Inspired by the tragic events 
of  9/11 and now available local-
ly, Homes for Heroes was start-
ed in Minneapolis at the begin-
ning of  2002. In 2009 it grew to 
become a national organization 
that has since helped more than 
27,000 heroes nationally and 
given back over $43,000,000. 

Kirk (Briar Patch Realty) has 
become one of  the affiliate real 
estate and mortgage specialists 
in our local area, part of  the 
group of  specialists throughout 
the country. These local and na-

tional businesses are committed 
to providing Hero Rewards®

savings, which are easy ways for 
heroes to save significant money 
on a new home. When working 
with Homes for Heroes real es-
tate and mortgage specialists 
specifically, heroes are able to 
receive significant savings when 
they buy, sell or refinance a 
home. “If  someone is a qual-
ifying hero and they are either 
buying or selling a home,” says 
Kirk, “then they simply have to 
use a Homes for Heroes® Real 
Estate Specialist to get the Hero 
Rewards.”

Kirk says last year’s average 
Heroes savings/rewards was 
about $1,700—the larger the 
purchase price the larger the 
hero savings can be. “Hero Re-
wards is our way to say “Thank 
You,” says Kirk. “We’re com-
mitted to giving back, serving 
and saying thank you to our 
local community heroes, be-
cause they do so much to make 
our great community what it is 
today. They tirelessly serve and 

sacrifice for us. So, we feel it’s 
the right thing to do, and we’re 
excited to be able to give back 
and say thank you,” says Kirk.

“Our goal for 2021 is to help 
over 100 Heroes save even more 
money when they buy and/or 
sell homes.” Kirk says they have 
updated resources on their web-
site that can be used before your 
first consultation. For example, 
peruse the blog posts to learn 
something about the real estate 
market, or use the user-friendly 
search to look at the houses we 
represent. You’ll also be able to 
find a general estimate for how 
much your current property is 
worth. 

Briar Patch Realty specializes 
in Destin, Fort Walton Beach, 
Niceville, Crestview, and Free-
port. To contact Kirk or learn 
more about Homes for Heroes, 
call 850-306-3600 or visit briar-
patchrealty.com.

FIREFIGHTER POLICE MILITARY HEALTHCARE/ 
EMS

TEACHER 850-306-3600 
BriarPatchRealty.com

Saving Heroes Money When They Buy or Sell a Home!

Qualifying Heroes Save Money When They Buy or 
Sell A Home By Simple Using a Homes for Heroes® 

Real Estate Specialist.

Scan with your QR reader to learn 
more about Homes for Heroes®

SERVICE DESERVES ITS REWARDS!
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ENGAGE Northwest Florida State College
Northwest Florida State Col-

lege’s call to action in 2021 is 
to promote engagement in the 
classroom, on our campuses 
and around the community. Led 
by our commitment to improve 
lives throughout the region, we 
are leaning into the new year 
with great anticipation for con-
tinued success and excellence. 

Using the word ENGAGE as 
our focus, six actionable targets 
will guide our efforts:

• ELEVATE 
• NURTURE 
• GENERATE 
• ADVANCE 
• GUARANTEE 
• EMPOWER 
We are striving to ELE-

VATE educational attainment 
and our service territory (Oka-
loosa and Walton counties) 
to a region of  prominence by 
raising expectations that NWF 
State College is the first choice 
for higher education and vital 
to the success of  the Northwest 
Florida region. We offer accessi-
ble, affordable and relevant pro-
gramming via multiple learning 
methods. Through innovative 
partnerships with business and 

industry, we are equipping the 
local workforce with valuable 
credentials and infusing that tal-
ent back into the community.

To NURTURE a culture of  
inclusiveness and diversity, we 
are diligently pursuing a col-
lege family where differences 
are valued, treatment is equi-
table, and individuals feel em-
powered to effect change. This 
creates an environment which 
allows everyone to reach their 
full potential; provides multiple 
perspectives and delivers better 
performance outcomes. 

NWFSC’s 2020-2023 Strate-
gic Plan’s overarching goals are 
to GENERATE engagement 
throughout our classrooms, 
campuses and community. Ini-
tiatives focused on community, 
workforce, and economic devel-
opment will foster greater op-
portunities for progress. 

By pursuing active and en-
gaged learning in our class-
rooms, we will ADVANCE 
high-quality programming that 
meets the needs of  business and 
industry in our region. As a re-
sult, we are preparing our stu-
dents for university transfer and 

to be highly competent employ-
ees filling jobs in the contempo-
rary workforce.

We aim to GUARANTEE a 
culture of  continuous improve-
ment and best practices. Our 
institution remains flexible and 

agile in response to the chang-
ing needs of  business and in-
dustry. Moving forward togeth-
er, we seek to provide multiple 
pathways for student success.

As influencers, it is our duty 
to EMPOWER members of  

our community to effect change. 
We all benefit when we embrace 
differences and expand inclu-
sion. Individuals succeed by 
helping others improve their 
lives, and at NWFSC we are 
seeking solutions that truly help 
every person rise. 

We are working each and 
every day to ‘make a differ-
ence’ and improve the quality 
of  place in Northwest Florida. 
Regardless of  the career path, 
Northwest Florida State College 
is the open door for all students 
to pursue a strong and progres-
sive future.  

Enrollment for our Spring 
2021 term is underway with 
multiple start dates still avail-
able! Fast-track your education 
by signing up for NWFSC’s Bo-
nus Term beginning February 5. 
These 12-week, academic sup-
port-enhanced classes are be-
ing offered online with built-in 
learning coaches. We encourage 
you to visit www.nwfsc.edu to 
learn more about our programs, 
or call 850-502-2895 to speak 
to one of  our Student Success 
Navigators.

#FuturesBeginHere

Northwest Florida State College is accredited by the Southern Association of Colleges and Schools Commission on Colleges to award associate and baccalaureate degrees. Contact the Southern Association of Colleges and Schools at 
1866 Southern Lane, Decatur, Georgia 30033-4097 or call 404-679-4500 for questions about the accreditation of Northwest Florida State College. Northwest Florida State College is committed to equal access/equal opportunity in its 
programs, activities, and employment. For additional information, visit www.nwfsc.edu. Materiales de la Universidad son disponibles en Española llamando a la Oficina de Admisiones de Northwest Florida State College al 850-502-2895.

CRESTVIEW  •  DEFUNIAK SPRINGS  •  FT. WALTON BEACH • HURLBURT FIELD  •  NICEVILLE  •  SOUTH WALTON  • ONLINE

(850) 502-2895 | nwfsc.edu

BEGIN HERE
northwest florida state college

MASTERPIECES

State College

Bonus Term Begins February 5
APPLY TODAY! 
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Special Olympics Northwest Florida 
Continues Despite the Pandemic!

The first Special Olympics 
was held on August 2, 1968. 
Since then, the program has im-
pacted millions, and continues 
to do so more with each passing 
year. So what does the Special 
Olympics do exactly?

Their overall mission is to 
provide year round sports train-
ing and competition for indi-
viduals with intellectual and 
developmental disabilities. This 
is done through hosting various 
events throughout the year such 

as seasonal games and specif-
ic sports competitions. Beyond 
that, the Special Olympics is 
also the number one provider 
of  health screenings for peo-
ple with disabilities worldwide. 
The organization provides these 

screenings for people regardless 
of  whether or not they are part 
of  the Special Olympics pro-
grams. In Florida alone, they 
provided over 12,000 health 
screenings in 2019. The screen-
ings lead to the organization 
supplying instruments such as 
eye glasses, hearing aids, and 
running shoes to participants. 
The goal of  the Special Olym-
pics is simply to give to the folks 
they serve, and it is clear that 
they go above and beyond every 
day.

Damien McNeil is the Re-
gional Director for the North-
west region with Special Olym-
pics Florida. He currently 
operates as director over twen-
ty-two counties, including Wal-
ton and Okaloosa. For Damien, 
this organization has impacted 
more lives than can be count-
ed. From the time he first got 
involved with Special Olympics 
as a swim coach in Pensacola, 
Damien continues to see confi-
dence, security, and pure joy be 
displayed in both the athletes 
and the community of  support-
ers around them. “We’ve liter-
ally saved lives,” Damien said 
when discussing how the Special 
Olympics has impacted individ-
uals and communities over the 
years. Be it through providing 
health screenings, instilling con-
fidence in the athletes, or simply 
giving this special community 
a reason to believe that having 
a disability shouldn’t stop you 
from living your life, Special 
Olympics Florida is making a 
significant impact on the world 
around them.

Like many nonprofit organi-
zations, Special Olympics Flor-
ida struggles to obtain adequate 
funding through fundraising 
and other sources. Too often, 
these organizations are neglect-
ed in favor of  other more promi-
nent figures and businesses. The 
Special Olympics holds multiple 
fundraising events throughout 
the year. Visit their website at 

www.specialolympicsflorida.
org/events for more informa-
tion about fundraising and oth-
er events taking place locally. 
In addition to fundraising chal-
lenges, the organization has also 
found that providing transporta-
tion for the athletes has created 
a great difficulty. In times past, 
ride-sharing was often a solu-
tion to this problem, but due to 
social distancing measures this 
option has not been as avail-
able as it once was. In spite of  
the challenges this program has 
faced, the success they have and 
continue to experience has been 
undeniable! The Special Olym-
pics is constantly bringing peo-
ple from all walks of  life togeth-
er. One of  the primary ways this 
is done is through the Unified 
Sports Program, which creates 
sports teams made up of  both 
disabled and non-disabled indi-
viduals. Through this program, 
people who were strangers find 
themselves teammates, and that 
in itself  has been incredible to 
see.

Moving forward, Special 
Olympics Florida hopes to con-
tinue to expand their reach. 
More athletes are joining every 
year, and more lives are being 
touched every year.

Special Olympics Florida is 
always in need of  additional vol-
unteers and coaches, so if  you 
feel a calling in this direction, 
please reach out to Damien 
McNeil at (407) 402-8604 or 
send him an email at damien-
mcneil@sofl.org and Make a 
difference!

LEGACY AND ESTATE PLANNING ADVERTISING ANNOUNCEMENT    PAID ADVERTISEMENT

Retirement TODAY
Educational Seminars

Thursday, January 28 at VenYou201
201 Redwood Avenue, Niceville, FL 32578

Call NOW to reserve your seat for one of these times:
11:00 AM or 1:00 PM • CALL 850-254-0775

Have You Protected Your 
Estate Against 

Healthcare Costs?
Nursing home “Facts” 

are a threat to YOUR Estate!
MYTH

Medicare will pay for my
long-term care.

MYTH
I’m a retired veteran and
TRICARE will pay for my

long-term care.
MYTH

I will just give away my
assets if I need to go into a

nursing home.

MYTH
I have to give up control if
I have an Irrevocable Trust

MYTH
Only the Rockefellers

need a Trust.

FACT
A single person applying for 
nursing home benefits can 
only have $2000 in assets. 
They must spend all of their

money down to $2000 before
being eligible for benefits.

FACT
Medicare will only cover

a maximum of 20 days of
long-term care.

FACT
Tricare will only pay a

maximum of 100 days of
long-term care.

FACT
There is a 5-year lookback to 
receive benefits. ny transfer 
of assets to family members 
within the prior 5 years can 

result in loss of benefits.
FACT

You can be the trustee of
your own Irrevocable Trust.
You control the checkbook

during your life.
FACT

Any person with countable
assets over $2000 needs to
pre-plan or face the crisis

FACT
The average cost of a nurs-
ing home in Florida in 2019 

was $9101 per MONTH! 
These prices are increasing 
at an average of 7% a year.

FACT: According to a 
Genworth study published in the 
U.S. News and World Report, 
over 72% of Americans over the 
age of 65 will need long-term 
care. Only 6% of Americans 
have a long-term care insurance 
policy.

What is the solution?
Pre-planning your estate is 

the only way to deal with these 
facts. There are estate planning 
documents that can pre-posi-
tion your assets ahead of time 
so that they are protected from 
nursing home costs. We can 
create a package of documents 
that are tailored to your exact 
estate. We charge a at-fee for 
our document packages and it 
usually costs less than staying 
two weeks in a nursing home.

I have created the Florida 
Asset Protection Irrevocable 

rust  to specifically 

protect your assets from nursing 
home costs and lawsuits. The 
FAPIT is a new type of Trust that 
allows any size estate to protect 
their assets from lawsuits, cred-
itors and nursing home costs. 
The only way to get this protec-
tion is by pre-planning.

Guest Speaker Keith Vanover is 
an Estate Protection Attorney 
specializing in Elder Law and 
and Estate Planning that can 
help you navigate through the 
myths and the facts of protecting 
your retirement assets.

ll information in this public advertising announcement is for educational purposes only and should not be considered financial or legal advice. Consult a certified financial advisor or attorney 
before making any decisions. Financial advisors and attorneys will be charged a training fee of $1,750 to attend this seminar.

Lunch and Learn Seminar:
“Long Term Care Expenses are Rising -

Strategies for Handling Them”

Eric Riggenbach with Corner-
stone Financial based in Fort 
Walton Beach, Florida special-
izes in helping retirees fully 
protect their assets and qualify 
for the state and federal bene-
fits that can cover nearly all of 
the costs of long-term care.

Educational Seminar shows how 
to potentially protect assets and, if 
needed, how to qualify for veterans, 
state and federal benefits to pay for 
extended care costs.
• Someone turning age 65 today has 
almost a 70% chance of needing 
some type of long-term care services.
• Women need care longer (3.7 
years) than men (2.2 years)
• One-third of today’s 65 year-olds 
may never need long-term care 
support, but 20 percent will need it for 
longer than 5 years. 
Per the U.S. Department of Health and Human Services.

My name is Eric Riggen-
bach. Cornerstone Financial 
was founded with a very specif-
ic goal in mind; help retirees. I 
work with independent attorneys 
and CPA’s to help people posi-
tion their assets so  that they 
may be able to qualify for veter-
an s  state and federal benefits 
to help cover extended  care 
bills and protect their retirement 
savings from liabilities.

Many of our clients were 
unaware that there are simple 
legal and financial strategies to 
protect their estate.

he benefits are literally sit-
ting there, but due to lack of a 
solid plan, many people end up 
having to pay 100% of the cost 
of their own long term care out 
of their pocket.
The false sense of security.

So many people that we 
meet think they have done their 
planning and that they are set. 
They may have set up a revo-
cable trust so that their estate 
avoids probate. Our attorney 
tells us that their estate may 
avoid probate but when faced 
with entering an assisted living 
or nursing home facility, the as-
sets in that trust may need to be 
used to pay for that care.
There may be a better way. 

Our team of professionals will 
present strategies that may help 
people ualify for benefits at the 
federal and state level that can as-
sist in the cost of long term care.

The right plan.
We go through financial 

phases in our lives. In retirement 
most people are in the preser-
vations phase – why? Because 
simply stated, they don’t know 
when they will die and they don’t 
want to run out of money.

This means, that the plan that 
was done 10 + years ago may 
not be the best plan for you now.
We may have to face and 
consider change.

That plan may have been 
the right choice during the “ac-
cumulation phase” of life, but 
now when you are retired, a 
completely different set of asset 
protection strategies might be 
required.
Our seminar presents options 
to help protect estates. 

During our seminar there is 
no selling of any kind. No spe-
cific products will be mentioned.

You are under no obliga-
tion at all. We simply feel very 
strongly that this is information 
that MUST be shared.

Call 850-862-8082 for more 
information.

Securities offered through 
Cetera, LLC Member FINRA/
SIPC.  Cornerstone Financial 
and Cetera  C are not affili-
ated.

Cornerstone Financial 
2018 Lewis Turner Blvd
Ft. Walton Beach, FL  32547

Social Distancing at Seminar

Retirement and Estate Planning 
Lunch and Learn Seminar

VenYou201, 201 Redwood Avenue, Niceville, FL 32578
The seminar and the lunch are free, but because of a strict limit of 24 

attendees per session, call us now to reserve your seat(s).
Call 850-254-0775 for more information

Protecting your legacy with proven estate planning techniques

Social Distancing at Meeting
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Meet our Hometown Hero: Sheriff Eric Aden 
BY LISA TURPIN

There’s a new sheriff in town! 
On January 5th, newly elected 
Sheriff Eric Aden was sworn 
into office. Sheriff Aden is a 
true Okaloosa County native—
born at Eglin Airforce Base, is 
a 1990 graduate of  Choctaw 
High School and a Northwest 
Florida State College alumni. 
He says he feels blessed to step 
into this life-long aspired role for 
the county he holds so dear to 
his heart. “We are in God’s par-
adise; I’m never leaving.” When 
asked what led him to the desire 
to become the Sheriff of  Oka-
loosa County, he said, “This is a 
dream I’ve had since 8th grade 
when I went to the school dance 
with the sheriff’s daughter.” 
He was 13 and nervously con-
fessed to his dad he wasn’t sure 
about going to the dance with 
the sheriff’s daughter. But his 
dad told him, “You’re definitely 
going; that’s the sheriff’s daugh-
ter!” Sheriff Aden describes his 
desire to be sheriff as a respect-
ful fascination along with admi-
ration of  his young date’s father 
stepping out of  his big SUV 
with his Stetson hat on and the 

awe he felt. “I want to 
be sheriff one day just 
like him,” he said. Ad-
en’s favorite TV pro-
gram was the Andy 
Griffith Show—and 
still is—due to the mor-
al lessons and non-vi-
olent problem-solving 
tactics Sheriff Andy 
would use. Both played 
into his dream of  being 
Sheriff—but how he 
became so “blessed,” as 
he calls it, is divine in-
tervention.

Becoming your 
hometown sheriff is 
remarkably fortunate. 
He ran in an uncon-
tested election, which 
is a 1st in the history 
of  Okaloosa County, 
and which Sheriff Aden 
attributes to God’s hand and 
timing. He makes no quandary 
about his faith and knows he 
is exactly where he’s supposed 
to be in God’s timing. His faith 
plays a big role in who he is and 
his goals for the safety and pro-
tection of  the people and visitors 
of  Okaloosa County. 

When asked how he planned 
on keeping the trust of  the peo-
ple, Sheriff Aden says, “At the 
end of  the day, what’s import-
ant to the people of  Okaloosa 
is: How are you going to keep 
us safe? How are you going to 
protect us?” Sheriff Aden prom-
ises this is his number one focus. 

He will continue 
the intuitive policies 
implemented by his 
predecessor, Sheriff 
Larry Ashley, whom 
he says was “the epit-
ome of  a good lead-
er.” Sheriff Aden says 
he will “not tolerate 
blurred lines,” when 
it comes to good 
over evil, meaning 
Okaloosa County’s 
law enforcement will 
draw a hard line in 
the sand and evil will 
not be tolerated. 

Sheriff Aden’s 
qualifications be-
gin with attending 
FSU, the nation’s 
#1 Criminology 
Program where he 
“planned to go off 

and be a cop.” Wanting to fur-
ther his education, he entered 
the Law Enforcement Acade-
my at Northwest Florida State 
College in 1994 and shortly 
after also became a school re-
source officer, which he claims 
was his most rewarding job 
thus far. He took a break from 

law enforcement for a while to 
help his brother develop a mort-
gage company which proved to 
be a “priceless” experience for 
understanding budgeting and 
“how to treat people.” 

But Sheriff Aden’s heart kept 
pulling at him and, fortunately 
for us, he was recruited back 
to law enforcement by Walton 
County Sheriff Mike Atkinson. 
There he held the positions of  
Sergeant, then Lieutenant, un-
til Okaloosa County’s Sheriff 
Ashley needed to fill an open 
position, and Eric Aden’s name 
came up for the job. Sheriff 
Aden says he was elated to go 
“home,” even though he was 
only in the next county and 
loved working for Sheriff Atkin-
son. He says the two can now 
work together for the greater 
good of  the entire area. 

Sheriff Aden worked in CID 
handling heavy crimes and ho-
micides, as patrol command-
er, and captain of  operations. 
Then an opportunity opened 
and he was accepted into the 
FBI Academy, which he says 

Continued on page 16
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School Superintendent New Year Update!
Okaloosa County Superin-
tendent Marcus Chambers:

As we move into the second 
semester, beginning January 
26th, keep in mind that students 
can continue in the mySchool 
Online (MSO) program or tran-
sition back to their brick and 
mortar school. Before the hol-
idays, the parents of  struggling 
MSO students received a letter, 
phone call, or both, requesting 
that their student return to the 
brick and mortar setting where 
they would have more direct 
support. Parents of  struggling 
students do have an option to 
opt-out of  a return to the school 
building. 

IMPORTANT: Students will 
be able to work in their MSO 
courses through midnight Sun-
day, January 24th. After that, 

access to first semester courses 
will be closed. 

The second i-Ready Diag-
nostic began January 7 and will 
continue through February 5. 
The i-Ready Diagnostic is not a 
“test,” but is intended to be tak-
en like one to serve as a baseline 
of  knowledge. Students take it 
independently, and the results 
show their teachers what they 
already know and what they 
need to learn. This is for all ele-
mentary students—K-5 in ELA 
and Math—and middle school 
students in grades 6-8 English 
and Math (excluding Algebra I 
and Geometry), Intensive Read-
ing and Intensive Math. 

Breakfast and Lunch are be-
ing provided to all students at 
no cost to families for the rest 
of  the school year. The Nation-
al School Lunch Program has 
authorized this across the coun-
try in response to the COVID 
pandemic to support families. 
IMPORTANT: We need fami-
lies to complete the application 
for Free/Reduced Lunch to en-
sure federal funding for needed 
programs in the future. Apply 
at www.okaloosaschools.com, 
or parents can request a paper 
copy from their school. 

The Okaloosa County 
School District has earned the 
distinction of  being named a 
Highly Performing School Dis-

trict again! The district’s first 
designation was in 2008-09 
(the program was established in 
2007) and we have received the 
honor all but two years since! To 
be awarded this distinction, a 
school district must earn an “A” 
for two consecutive years, have 
no district-operated schools 
earn an “F,” must comply with 
all class size requirements, and 
have no discrepancies on their 
annual financial audit. 

Walton County Superinten-
dent Russell Hughes:

Walton County School Dis-
trict is moving into the second 
semester of  school as teach-
ers returned to work after the 
Christmas break on January 4. 
The 2020-21 district goal has 
been to “Hang On, Gain On” 

regarding student progression 
and performance. Classroom 
educators are working steadily 
to ensure we meet this expec-
tation, especially as state assess-
ments are upcoming. 

On Dec. 9, Walton School 
board members and 300 school 
board members, superinten-
dents, and education leaders 
throughout the state attended 
the 75th FSBA/FADSS Annu-
al Joint Conference for three 
days of  leadership development 
training and networking. The 
Conference was a joint plan-
ning effort of  the Florida School 
Boards Association (FSBA) and 
the Florida Association of  Dis-
trict School Superintendents 
(FADSS) was the first to be held 
virtually. Other participants in-
cluded the Florida Education 
Legislative Liaisons (FELL), 
Florida Education Risk Man-
agement Association (FERMA), 
Florida School Boards Attorney 
Association (FSBAA), and the 
Sunshine State School Public 
Relations Association (SUN-
SPRA). FSBA/ FADSS chose 
to focus on public education as 
an economic driver during this 

year’s gathering. 
January marks National 

Mentoring Month, and we en-
courage community members, 
businesses, and parents to part-
ner with us as mentors. Your 
partnership is an essential con-
tribution to the success of  stu-
dents throughout our District.  
If  you are interested in mento-
ring or volunteering, complete 
the online application on our 
District webpage under the 
“Community” tab. 

Walton County Schools will 
observe 2021 Celebrate Liter-
acy Week, Florida, January 25-
29. The theme for this year’s 
celebration is Humanity tells 
a story: What’s your chapter? 
Schools across the District will 
engage students in meaning-
ful literature and participation 
in class activities relative to the 
theme, highlighting literacy’s 
importance. 

Remember, as your children 
return to the classroom and re-
sume regular schedules, please 
continue practicing all safety 
measures put in place by the 
District and your child’s school. 

Ok...Pick a Number! 
ANY Number... 
Ok...Roll the Dice!
With 3400+ of us in our local association, selecting your Real 
Estate Agent shouldn’t just be a roll of the dice…should it? After 
all, you’re dealing with one of your biggest investments, right? 
Before you make this BIG decision, ask the agent:

• Do they have a Full-Time Marketing Agency and Coach?
• Do they have a “Pro-Active” Marketing Plan of Action?
• Do they have an Iron-Clad Performance Guarantee?
• Do they have the Power of 170,000+ Agents around the world?
• Do they “Pro-Actively” search daily for Buyers for their Sellers 
  and Sellers for their buyers…there is a di�erence!

“I would highly recommend Gail Pelto to anyone who wants a 
realtor who can get things done!” 

- Melanie Kercher, Crystal Beach

Do YOU need to sell? Are YOU looking for a new Investment 
Property? Or maybe you want to know what’s going on in today’s 
real estate market. Let’s talk! Gambling is not an option... Winning is! 

Don’t Wait… Call Gail TODAY!  
850.374.0454 

Gail.Pelto@KW.com
www.GailPelto.com

Not ready today? Clip this ad and keep it with your house 
papers. I’ll be here when you’re ready!

Want to know the Value of YOUR home here on the 
Emerald Coast? Find out! Go to: BaysideAgentGail.com 

THANK YOU
Walton County

SHERIFF DEPUTIES

Supporting your Great Work Keeping Us Safe!
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Residents of Choctaw Beach 
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New President at CALM 
Organization, Inc.

Crisis Aid for Littles and 
Moms (CALM) Organization, 
Inc. is proud to announce that 
Chanie Erb has been selected 
as the President of  the Board 
of  Directors effective January 
11, 2021 - September 2022. 
For over three years, Chanie 
has been a strong supporter of  
the CALM mission, a 501c3 
non-profit, to offer transitional 
housing and life skills training 
to single moms and their chil-
dren who are in crisis situations 
to prepare them for successful 
independent living. She has 
held numerous positions in the 

organization such as Secretary, 
Treasurer, and CALM House 
Coordinator. Chanie is also a 
realtor, wife and mom and she 
will use her diverse background 
and passion for others to ensure 
CALM continues to be a driv-
ing force in breaking the chains 
of  generational poverty of  pro-
gram residents. Chanie can be 
reached at calmorganization-
inc@gmail.com. 

CALM has also announced 
that Kristina Matthiesen will 
take over the Director position 
recently vacated by Grace Nuff-
er, one of  its founding leaders. 
A health professional and grad-
uate with a Master’s in Public 
Health, Kristina holds a certifi-
cate in Family Health and is also 
currently pursuing certification 
as a Health & Wellness Coach, 
among other distinctions. As 
Director, Kristina will take the 
helm of  handling all aspects of  
the CALM house daily opera-
tions, programs, and relation-
ships with the volunteers and 
the community. Office hours are 
8:30 a.m. to 2:30 p.m. Monday 

through Friday. You can reach 
Kristina at Calmhousedirec-
tor@gmail.com and 850-361-
3379.

Gather your friends and 
compete in Team Trivia at 
Mardi Gras Trivia Night!

February brings the Mardi 
Gras Trivia Night fundraiser at 
VenYou201 on Thursday, Feb-
ruary 11, 2021 at 6 p.m.! Wear 
your beads and decorated mask.
You are welcome to bring your 
own beverage. Space is limited 
and reservations are required at 
calmorgpr@gmail.com. Tickets 
for trivia, Mardi Gras food and 
drinks are just $25 each.

It’s Almost Chili Time 
at 3rd Planet Again! 

3rd Planet is hosting a chili 
cook-off for CALM on Satur-
day, Jan 30th, starting at 5 p.m. 

Contestants should sign up 
with Heather at 3rdplanet-
brewingevents@gmail.com and 
have chili there by 4:30 p.m. 
Then come on out to taste test 
and vote for your favorite!

Costa Enterprises 
McDonald’s Raises $1,000 
for Kohltan Ward’s Family

Costa Enterprises McDon-
ald’s hosted a benefit night on 
Wednesday, December 16 at 
their Niceville and Bluewater 
Bay locations. A portion of  the 
sales made at both locations were 
combined and given directly to 
Kohltan Ward’s family—a check 
of  $1,000 to the family. 

Since the tragic accident in 
October 2020 where his bike 
was struck by a vehicle, the entire 
community has come together 
to support his family during the 
immediate and continued after-
math of  the tragedy. The Costa 
family knew instantly after the 
accident that they wanted to do 
something for this family, which 
includes his two parents and 
three other children all under 

the age of  seven. The initiative 
was part of  ‘Costa Cares,’ the 
Costa Enterprises McDonald’s 
mission to give back to the local 
communities surrounding their 
24 locations. 

4th Annual Hops for 
Hounds Event at Destin 
Commons

Join Dog-Harmony for their 
4th Annual Hops for Hounds 
event at Destin Commons! 
Each guest will have the op-
portunity to stop at each of  the 
nine murals throughout Destin 
Commons with their furry fam-
ily members, snap a photo, and 
end the day with an after-party 
at World of  Beer. Each mural 
will feature different beer ven-
dors for visitors to sample, each 
sponsored by local companies. 
For $35 per person, the first 100 
registered walkers receive a dog-
gie swag bag. All money raised 
from this event goes directly to 
Dog-Harmony’s humane educa-
tion efforts and kids’ programs 
in the area. Please no prong, 
shock or choke collars.

Bay Buzz
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Balenda Hetzel  
NMLS #430532 
Regional Production Manager
225 Main Street, Suite 14 
Destin, FL 32541

Cell: 850.499.4759
emeraldcoastlender.com

At Inlanta, we are  
committed to guiding you 
through every step of the 
homebuying process so 
you can be in your new 
home by the new year. 

Inlanta Mortgage, Inc. NMLS #1016.  
Florida License #MLD55

A NEW HOUSE   
for the New Year!

2020: What Happened in Real Estate 
and Why it’s Important to YOU!

Time for the Annual Just the Stats, Ma’am

BY GAIL PELTO

2020. Done. Caput! On to a 
new, exciting year! (And Thank 
Goodness for THAT!) So, let’s 
recap the Destin and Miramar 
Beach residential real estate 
market stats for 2020 compared 
to 2019:

In 2020, the number of  
SOLD Listings was up by 22.1% 
over prior year. That’s HUGE!

In 2020, the Median Sales 
Price was up by 12.7% over pri-
or year.

In 2020, the Number of  New 
Listings was up by 8.9% over 
prior year.

In 2020, March, June and Au-
gust had the highest number of  
sales and in 2019 it was March, 
April and May.  Remember 
COVID-19 hit hard in March 

and in April 2020 sales were 
down 44.5% over prior year. 
April closings usually go under 
contract in March. March and 
April were a bit scary in Real 
Estate and then it rebounded!

The Median Sales Price was 
$459,900 in 2019 and in 2020 it 
was $489,000—up 6.3%.

Average Cumulative Days on 
Market (length of  time from list-
ing to under contract) was 129 in 
2020 compared to 135 in 2019.

Average Sold to List Price 
was 95% in 2020 and the same 
in 2019.

In 2020, we averaged 4.45 
months of  inventory, in 2019 
we averaged 6.44 months of  in-
ventory. Note: 5 months or less 
is considered a sellers’ market, 
over five months is considered a 
buyers’ market. However, with 
interest rates so low, buyers can 
purchase more house than they 
ever could. So, now is a good 
time for Buyers AND Sellers! 

The current Active Listings 
have been on market 245 days on 
average; the sold listings were on 
market an average of  134 days.

Keep in mind that these stats 
are for ALL residential sales 
through December 2020 and, 
depending on where you are 
selling or buying, the numbers 
might change. 

What does this all mean to 
YOU?  

We had slightly higher inven-
tory and way more sales in 2020 
over prior year, AND prices 
were higher.

If  you are on the market for 
sale now and you’ve been on 
market for more than 129 days, 
it’s time to review why and think 
about some changes. Maybe it’s 
because of  the condition? Or 
maybe it’s the price? Talk to 
your Real Estate Agent.

If  your property is priced cor-
rectly, you should expect to sell 
at about 95% of  list price.

If  you are looking to sell in 
2021, LIST NOW! March is 
right around the corner and 
the stats show you have a better 
chance of  going under contract 
in the Spring; you need to be on 
the market soon. It’s time to in-
terview to make sure you get the 
right agent. Don’t know how to 
interview agents? Reach out to 
me at (850) 374-0454 or email 
me at Gail.Pelto@KW.com. I’ll 
give you some pointers.

If  you’re looking to buy, BUY 
NOW—there’s not too many 
buyers in January and Febru-
ary and you might have a good 
chance at finding a motivated 
Seller! AND, you can take ad-
vantage of  the low mortgage in-
terest rates!

If  you’re looking to add to 
or start an investment property 
portfolio, NOW IS THE TIME! 
Cash-out refinancing may be a 
great way to start! Purchase the 
property and have the renters 

pay you. And, if  you have one, 
have them pay the mortgage 
too! Need to speak to a lender? 
Call me and I can help.

Need an agent? I can help. 
Call me at (850) 374-0454 or 
email to Gail.Pelto@KW.com.

Know the stats and, more 
importantly, make sure your real 
estate agent knows the stats! (Just 
sayin’)

Cheers to your healthy, pros-
perous and joyful New Year! 
Call me if  you need some help.

Gail Pelto is a Rotary Club and 
Mattie Kelly Arts Foundation board 
member—and yes, a powerful, fulltime 
real estate agent with Keller Williams 
Realty Emerald Coast. Call her direct 
at 850-374-0454 or email Gail.Pel-
to@kw.com with any real estate ques-
tions you have, and she’ll guide you 
in the right direction. Do you want to 
know the value of  your property today? 
Visit www.BaysideAgent.com.
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Investing in the New Year 

BY MAURICE STOUSE, FINANCIAL

ADVISOR AND BRANCH MANAGER

Each new year brings reso-
lutions, new goals, new plans 
as well as the review of  existing 
plans. Short term, many of  you 
might want to look to where 
you want to be in six months. 
But equally important is to 
plan for where you want to be 
in five years and well beyond 
that. Keeping that in mind, as 
we enter the new year, here are 
10 considerations investors, sav-
ers and planners might want to 
plan and or review now. 

Retirement plans. Have 
you funded your IRA (assuming 
you qualify for and have one) 
for 2020? Typically, you have 
until the federal income tax fil-
ing deadline. If  you are self-em-
ployed or a small business, have 
you made the necessary contri-
butions for 2020? Do you uti-
lize a SEP, a 401k or a Defined 
Benefit Plan? What might you 
need to know about a Roth 
IRA? You might also want to 
review the investments you have 
for retirement including current 
allocations, any rebalancing 
considerations and if  the port-
folio is in line with your current 
investment objectives, risk toler-
ance and time frame. Lastly, did 
you take a Required Minimum 
Distribution in 2020 or did you 
waive that per the CARES Act? 
It is also a good idea to preview 
what your distribution might be 
for 2021.

Beneficiaries. The new 
year is also a good time to re-
view current beneficiaries on 
your retirement plans and see if  
they are current or perhaps need 
to be updated. The same would 
be for non-retirement accounts. 
You can have a beneficiary buy 
way of  “Transfer on Death” on 
your nonretirement accounts if  
you would like to. 

Estate planning. Whether 
you have an estate plan or not, 
it is also a good time to review 
how your assets are titled and 
how ownership will transfer 
upon your passing. This would 

go not only for financial assets 
(stocks, bonds, mutual funds and 
the like), but also for real estate. 
That would mean both home 
ownership (your domicile) or in-
vestment or income producing 
real estate. It is also a time to 
look at your will as well as med-
ical directives and power of  at-
torney should have need those. 

Long Term Care. Do you 
have a plan in place for your 
long-term health and physical 
care, should that be needed? 

Trusted contacts. Many 
firms today offer you the op-
tion of  having a trusted contact 
listed on your account(s) should 
you like to have that. Or you 
might want to see your options 
for granting authority to your 
accounts by power of  attorney 
form, trading authorization 
(limited of  full) or simple inqui-
ry authority. 

Asset allocation. Review 
of  what you own and where you 
own it and why you own it. 

Tax Efficiency. Review of  
tax treatment of  your invest-
ments. Are they tax deductible, 
tax free or tax deferred?

Charitable giving. Do you 
have a giving plan or perhaps a 
donor advised fund or your own 
foundation? The new year is a 
good time to review what you 
have or perhaps to learn about 
or consider alternatives avail-
able. 

College Savings Plans. 
There are three main catego-
ries: 529 plans, UTMAs (Uni-
form Transfer to Minors Act) as 
well as state tuition plans. The 
new year is opportunity to either 
fund or learn more about which 
of  these might best fit your plans 
or objectives.

Income planning. The 
new year is also a time to look at 
your sources of  income. System-
atic Withdrawal plans, dividend 
income only, bond interest or 
fixed income interest are areas 
that might warrant a review ear-
ly in the year. Systematic with-
drawal plans might mean the 
systematic redemption of  prin-
cipal in addition to any earn-
ings. You might want to explore 
the components to your income 
plan to ensure you are not ac-
celerating your draw down of  
principal in down years for vari-
able or stock market investments 
(and the like).

Most investors, firms and 
advisors encourage investors to 
look at their plans regularly, on a 

quarterly, or at least on an annu-
al basis. Take time early in the 
year to plan for now and for the 
years that come for you. 

Maurice Stouse is a financial advi-
sor and the branch manager of  The First 
Wealth Management and Raymond James 
and resides in Grayton Beach. He has been 
in financial services for over 33 years. His 
main office is located at First Florida Bank, 
a division of  the First, A National Banking 
Association, 2000 98 Palms Blvd, Destin, 
FL 32541 with branch offices in Niceville, 
Mary Esther, Miramar Beach, Freeport 
and Panama City, Pensacola, Tallahasse, 
and Moultrie, Ga.; phone 850.654.8124. 
Raymond James advisors do not offer tax 
advice. Please see your tax professionals. 

Email: Maurice.stouse@raymondjames.
com. Securities offered through Raymond 
James Financial Services, Inc. Member 
FINRA/SIPC, and are not insured by 
bank insurance, the FDIC or any other 
government agency, are not deposits or ob-
ligations of  the bank, are not guaranteed by 
the bank, and are subject to risks, including 
the possible loss of  principal. Investment 
Advisory Services are offered through Ray-
mond James Financial Services Advisors, 
Inc. The First Wealth Management First 
Florida Bank, and The First, A National 
Banking Association are not registered bro-
ker/dealers and are independent of  Ray-
mond James Financial Services. Views ex-
pressed are the current opinion of  the author, 
not necessarily those of  RJFS or Raymond 
James, and are subject to change without 
notice. Information provided is general in 

nature and is not a complete statement of  
all information necessary for making an 
investment decision and is not a recommen-
dation or a solicitation to buy or sell any 
security. Past performance is not indicative 
of  future results.

Investing involves risk and you may 
incur a profit or loss regardless of  strategy 
selected, including diversification and asset 
allocation. Investors should consult their 
investment professional prior to making an 
investment decision. Please note, changes in 
tax law may occur at any time and could 
have a substantial impact upon each per-
son’s situation. While we are familiar with 
the tax provisions of  the issues presented 
herein, as Financial Advisors of  RJFS, we 
do not provide advice on tax matters. You 
should discuss tax or legal matters with the 
appropriate professional. 

Securities offered through Raymond James Financial Services, Inc. Member FINRA/SIPC, and
are not insured by bank insurance, the FDIC or any other government agency, are not deposits
or obligations of the bank, are not guaranteed by the bank, and are subject to risks, including the
possible loss of principal. Investment advisory services offered through Raymond James Financial
Services Advisors, Inc. First FloridaWealth Group and First Florida Bank are not registered
broker/dealers and are independent of Raymond James Financial Services.
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Essential Policy Portfolio Reviews

BY VICTORIA OSTROSKY

He must have hit a puddle of  
water. Something grabbed his 
car and tossed it forcefully aside 
into the guardrail. He heard the 
impact, then lost consciousness 
for several seconds. The driz-
zling sky was a grey lid on his 

grey day when he opened his 
eyes, tasting blood in his mouth. 
His airbag saved him from the 
worst of  it.

Bob had bought his newest 
used car earlier that day after 
flying into Phoenix to pick it up 
and drive it across country back 
to his home in Florida. Texas 
and the rain were his undoing.

“Hey,” Bob said, with still 
shaking hands as he held his 
cell phone to his ear, “I’ve been 
in an accident with the car I 
bought today.”

 “I’m so sorry!” replied Na-
talie, an agent at his insurance 
agency. “Are you alright?”

 “Yeah, just a little shook up 
is all.”

“Your agent isn’t in today 
because of  the holidays, but I’ll 
pull up your policy and see what 
your deductibles are,” said Na-
talie. She discovered that Bob 
had not added comprehensive, 
collision, rental or roadside cov-
erage on his car, which surprised 
her. “You requested these cover-

ages, right, Bob?” she asked.
“Yeah, I was trying to save 

some money. I guess I just threw 
away $13,000, didn’t I?”

There’s a reason to review 
your insurance portfolio each 
year. And there’s an even better 
reason to listen to your agent’s 
professional recommendations 
based on your situation and 
their expertise. Your insurance 
policies are there to protect, not 
just your life and property, but 
your bank account as well.

We know there will be things 
in your life that impact your in-
surance needs. Whether you’re 
purchasing a home, buying a 
new vehicle, getting married or 
starting a business, take the time 
to get a policy review.

First, let’s look at your auto 
policy. Bodily Injury liability 
steps in when you’re in an acci-
dent that’s your fault and some-
one in another vehicle or a pe-
destrian, is injured. This is also 
your asset protector. Make sure 
the coverage is high enough to 
protect your assets in the event 
of  a lawsuit. And match your 
Uninsured/Underinsured to the 
Bodily Injury and stack it.  

Should you have Compre-
hensive and Collision? That 
depends on whether you have 
a lien (or lease) on the car, and 
what the car’s value is. If  you 
own it free and clear, and if  the 
value of  the car is about the 
same as the cost of  the deduct-
ibles, you may not want to add 
physical damage coverage. Oth-
erwise, yeah, you should have it.

Next, what about your home 
policy? Is the dwelling coverage 
enough to rebuild your house 
in the event of  a loss like this 
past year’s fires and hurricanes? 
Construction prices have gone 
up astronomically, so ensure you 
are adequately covered.  This 
holds true for rental properties 
and condos as well. And make 
sure you have Law and Ordi-
nance coverage of  at least 25%, 
and if  the property is a rental, 
check to see if  your DP3 poli-
cy has that coverage available, 

since some carriers don’t offer 
it on Landlord/Tenant policies. 
Always include replacement 
cost for your Personal Property 
and have enough Loss of  Use/
Loss of  Rents coverage as well.

We’ve discussed Umbrella 
policies at length before. So re-
member, this is an excellent way 
to obtain additional asset protec-
tion that goes above your home 
or auto policy. (Visit MyDestin-
Life.com, November 2020, page 
12.) Most carriers offer from $1 
million up to $10 million de-
pending on your needs.

Then there’s flood coverage. 
Even if  you’re in an X flood 
zone, flood policies are always 
recommended since here in 
Florida, if  it can rain, it can 
flood. Remember Hurricane 
Sally a few months ago? Your 
home policy will not cover 
flooding.

Lastly, for your collections 
like jewelry, fine art, coins, guns 
or something else, verify how 
much coverage you have on 
your home policy. They come 
with standard sub-limits, so ask 
about a separate Personal Ar-
ticles Floater, or see if  you can 
schedule them on your home 
policy.

The bottom line is this – take 
time to review your policy port-
folio with your agent every year 
and listen to what your agent 
recommends. Don’t throw away 
thousands of  dollars needlessly.

For more information, vis-
it http://myinsurancevideos.
com/videos/vid-27/?user=ins-
zone.

Insurance Zone, owned by Joe and 
Lea Capers, is a full service commer-
cial and personal lines insurance agen-
cy serving Destin, Miramar Beach, 
Niceville, Freeport, Santa Rosa Beach 
(30A) and Inlet Beach.  Visit their 
Video Library on www.ins-zone.com 
and watch several informative vid-
eos including ‘Auto Insurance Made 
Easy,’ or call 850.424.6979.  Vic-
toria Ostrosky, author of  this article, 
is a Personal Lines and Life Agent/
CSR with IZ. 
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Impact100 Announces 2021 Virtual 
Membership Recruitment Events

Impact100 NWF has begun 
recruitment for its 2021 mem-
bership base.  Membership 
events are being virtually con-
ducted from Grant Recipient 
locations throughout our com-
munity. During these events 
you will learn more about what 
Impact100 NWF does in the 
community, meet some of  its 
members virtually and under-
stand how our grants help local 
organizations transform their 
dreams into reality.

Women 18 years or older 
are welcome to attend a virtual 
membership event, meet mem-
bers online, and learn how they 
can become a positive force for 
good in their local community. 

Upcoming virtual member-
ship events are listed below. To 
join the virtual event, visit the 
website for additional details at 
www.impactnwf.org.

 Saturday, January 9, 
2021 at 3:00-4:00 p.m.

Grant recipient was One 
Hopeful Place

 Thursday, January 14, 
2021 at 5:30-6:30 p.m.

Grant recipient was Habitat 
for Humanity of  Walton Coun-
ty

Tuesday, January 26, 
2021 at 5:30-6:30 p.m.

Grant recipient guest: Emer-
ald Coast Wildlife Refuge

Thursday, February 4, 
2021 at 5:30-6:30 p.m.

Grant recipient guest: Choc-
tawhatchee Basin Alliance

Saturday, February 20, 
2021 at 3:00-4:00 p.m.

Grant recipient guest: AMI-
Kids Emerald Coast

Tuesday, February 23, 
2021 at 5:30-6:30 p.m.

Grant recipient guest: Chau-
tauqua Healthcare

Thursday, March 4, 2021 
at 5:30-6:30 p.m.

Grant recipient guest: ARC 
of  Emerald Coast

Tuesday, March 23, 2021 
at 5:30-6:30 p.m.

Grant recipient guest: Safe 
Connections

Thursday, April 15, 2021 
at 5:30-6:30 p.m.

Grant recipient guest: Oasis
Tuesday, April 20, 2021 

at 5:30-6:30 p.m.
Grant recipient guest: A Bed 

4 Me
Impact 100 also offers a Next-

Gen Program, giving young 

woman under age 40 an op-
portunity to become Impact100 
NWF members and engage with 
the community while learning 
the lessons of  philanthropy. The 
program aims to empower these 
women to be ambassadors for 
a generation that is dedicated 
to giving and serving in Oka-
loosa and Walton counties. To 
find out more and to apply for 
a NextGen scholarship, visit the 
website at www.impactnwf.org/
nextgen-program/

With almost 10 years of  
grant distributions, IMPACT100 
NWF’s successful community 

outreach has granted over $3.2 
Million within Okaloosa and 
Walton counties. Its mission is 
to financially support nonprofit 
organizations in Okaloosa and 
Walton Counties by empower-
ing women as philanthropists 
and leaders, by bridging the 
geographic areas of  our region, 
and by leveraging the talents of  
diverse women to be a positive 
force for good in our communi-
ties.

For more information, con-
tact Valerie Burrell, Impact100 
NWF Board Communication 
Chair at communication@im-
pactnwf.org.

       Community

VISIT MYBAYLIFENWFL.COM TO READ OUR LATEST ISSUE



Page 16 Bay Life   www.mybaylifenwfl.com February 2021

       Community       Community       Community       Community       Community       Community       Community       Community

Jim & Jane Rainwater welcome you to our real estate o�ce. We have over 20 years experience selling real 
estate, residential and commercial, working with buyers and sellers in Bluewater Bay, Niceville, Valparaiso, 

Destin, Crestview and surrounding areas.

Property Management
Jim Rainwater o�ers full-time property management services as well. If you are a homeowner with a rental 

property, Jim can assist you in �nding tenants, qualifying tenants and lease preparation.

4400 Hwy. 20 E., Suite 314, Bluewater Bay, Niceville (The old Bluewater Bay Post O�ce)
Stop by our o�ce today or call Jane at (850) 830-1976 or Jim at (850) 830-9636

janehr@aol.com  |  NicevilleHomes.com

Need to Change Your Plumbing Pipe Flashings?
BY ERIN BAKKER

Failed pipe flashings are 
the #1 roof  leak! Why? Be-
cause most are made of  plastic 
which breaks down under the 
sun’s UV rays and because some 
are of  poor design. 

Vent pipes penetrate your 
roof  to allow air into the plumb-
ing system which enable your 
toilets to flush and your sinks to 
drain. These pipes require pipe 
flashings to prevent water intru-
sion into your house.

More often than not, they fail 
in several years or less. Plumb-
ing pipes are inside the walls 
and floors and leaks can travel 
easily throughout the house. 
They are usually discovered as 

stains on your ceilings, walls or 
floors. Unfortunately, leaks can 
be the source of  hidden damage 
for months or even years.

Gradual water damage of  
this type caused by deterioration 
of  pipe flashings IS NOT typi-
cally covered by insurance as it 
can be deemed to be a mainte-
nance issue.

So, what happens next? Most 
importantly, pipe flashing leaks 
often cause dangerous mold in 
wall cavities. These leaks can 
take years to discover and pose 
costly damages and serious 
health risks. Mold exposures are 
attributed to many well-docu-
mented chronic health condi-
tions. 

A 
high-standard 
roof  vent is 
the best route 
to take to help 
avoid these 
i s sues—one 
with a design 
that allows for 
a water-tight 
roof, where 
the cap is re-
movable for 
easy clean-
ing, one that 
s u p p r e s s e s 
damper noise 
and carries an 
extended year 
warranty.

Specialty Roofers, Inc., can 
help determine if  this is your 
problem and is a roofing com-
pany you can trust. We aim 
to provide the highest quality 
workmanship and customer 
service at a competitive and 
fair price. We only partner with 
the best manufacturers in the 
country to ensure our roofs can 
stand the test of  time. As a local-
ly-owned and operated compa-
ny, you can count on us to stand 
by our work. Contact us to get a 
quote at 850.974.ROOF.

was “a God thing” due to timing 
and the difficulty of  acceptance 
and availability. Since beginning 
his career in law enforcement, 
he has worked, mentored, su-
pervised and managed person-
nel and resources in every facet 
of  law enforcement. In 2019 he 

was humbly honored to be ap-
proached by Sheriff Ashley and 
Under-Sheriff Don Adams to 
run for sheriff. 

Sheriff Aden plans to build 
on what Sheriff Ashley imple-
mented; to improve transparen-
cy, use of  body worn cameras at 
all times and internal communi-
cation with employees. He also 
plans to develop a Civilian Mer-

it Board of  community liaisons 
such as pastors, business owners 
and positive influencers—“a 
panel for quality. We are in a 
bubble here and fortunate to 
have a supportive community,” 
he says. “I feel so blessed (not 
dealing with riots, etc.)” 

Sheriff Aden engrains him-
self  in the community he loves. 

Among a long list of  accom-
plishments, professional mem-
berships and several boards, he 
serves on the Northwest Florida 
State College Foundation Board 
(past four years) while still devot-
ing attention to our children’s 
safety. He is responsible for the 
safety and well-being of  nearly 
220,000 residents and nearly 2 

million annual visitors. He over-
sees over 450 employees and 
manages an annual budget of  
$50,000,000. 

To learn more about Sheriff 
Aden, you can visit the Okaloo-
sa County Sheriff’s Department 
website at sheriff-okaloosa.org.

NEW SHERIFF 
continued from page 9 
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No Boat? No Problem! 

BY CALI HLAVAC, 
TO DO IN DESTIN

In our lucky little fishing vil-
lage, it may be perceived that a 
boat is necessary to catch certain 
kinds of  fish, or a multitude of  
fish. However, without access to 
a boat, there are still some great 
fishing spots anglers can take ad-
vantage of  (even some who will 
rent rods if  you don’t have your 
own!) Grab your rods and reels 
as we head out to explore some 
active spots to fish in our area. 

Probably the most popular 
and first thought of  fishing spot 
without a boat is our white sand 
beaches. With miles stretching 
across the Emerald Coast, there 
is no shortage of  spots to fish 
but a few key factors could help 
you be more successful. When 
searching for a spot, look for a 
more secluded area where there 
are less swimmers. Also, check 
the water for color changes and 
wave breaks as that will signi-
fy better feeding spots for the 
fish. Try to find a spot where 
two sandbars meet and post up 
in the middle of  them. Popular 
fish caught off the beach include 
pompano, redfish, bluefish, lady-
fish, black drum and jack creval-
le.   

The Destin Jetties is another 
local favorite. Many anglers will 
walk the stretch of  rocks that line 
the Destin Pass to claim their 
spot for the day. With the way 
the tides change daily through 
the east pass, the jetties create a 
prime feeding area and attract 
a variety of  fish like bluefish, 
redfish, flounder, and Spanish 
mackerel, sheepshead, and a 
variety of  baitfish. This is a spot 
recommended for adults only, as 
the jetties were constructed with 
large boulders to climb over and 
there is no smooth walkway to 
reach the end. 

Pier fishing is another hot spot 

in our local area, and we have 
two within driving distance – 
The Okaloosa Island Pier or the 
Navarre Beach Pier. Both piers 
stretch almost a quarter mile into 
the Gulf  of  Mexico and anglers 
of  all skill levels can try their 
luck. Most frequent catches from 
the pier include Spanish macker-
el, whiting, sheepshead, ladyfish 
and bluefish, but some notewor-
thy fish have been caught there 
as well. Cobia, king mackerel, 
tuna, even Tarpon weighing 

over 100lbs and a few Sailfish 
have been pulled up from the 
water. Redfish and pompano are 
also frequent catches in this area. 
Both piers have a tackle shop on 
site that will also rent rods and 
reels, so even the novice angler 
can spend a day trying their luck. 

A new spot to try is Thomas 
Pilcher Park, located under the 
331 Bridge. There are plenty of  
parking, bathrooms, and a vari-
ety of  spots to cast a line. There 
is a bait shop down the road be-

fore the bridge that you can pick 
up tackle, bait and anything else 
you’ll need to get started. This is 
also a good spot to launch a pad-
dleboard or kayak if  you want 
to try fishing the shallow water 
along the shoreline, around the 
docks and grass flats.

In any of  these locations, the 
best time of  year to fish is from 
March-November, but fish will 

bite all year long if  we have a 
warm winter. The bite is also al-
ways best when the tide is rising 
or falling and it’s common to see 
fish start to school up along the 
beaches. Practice makes perfect 
my friends, and we look forward 
to seeing you out on the water 
with tight lines!

Off the Hook

4612 Hwy 20 E, Niceville | (850) 897-4150 
bluewaterbayyachts.com

• New Inventory
• Pre-Owned Boats

• Service

Off the Hook
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Five Ways to Add More Seafood to Your Family’s Diet
Eating U.S. seafood is good for your health, our economy and working waterfront communities

Fish and shellfish are a great 
source of  lean protein. They’re 
also rich in nutrients and ome-
ga-3 fatty acids that play a key 
role in heart, immune system 
and brain health. In fact, the 
latest Dietary Guidelines for 
Americans highlight that sea-
food is important for infant and 
toddler brain development. A 
healthy diet for adults, includ-
ing pregnant women, includes 
eight or more ounces of  seafood 
a week.

Follow these easy tips to up 
your seafood intake in 2021 
and be sure to look for seafood 
harvested or farmed in the U.S. 

You’ll support our nation’s sus-
tainable seafood industry and 
our working waterfront commu-
nities. 

1. Start with Seafood
Jump start your day with sea-

food for breakfast. This can be 
as easy as adding your favorite 
fish or shellfish to your scram-
bled eggs or topping off your 
bagel with smoked salmon.

2. Swap Out that 
Same Old Protein

Jazz up your favorite recipes 
by swapping meat for fish and 
shellfish. Seafood is naturally 

low in saturated fats and high 
in key nutrients, making it a 
healthy and tasty protein alter-
native. 

3. Reach for a Can
Canned seafood is versatile, 

convenient and budget friendly. 
Keep canned options like tuna, 
sardines, salmon and crab on 
hand to make quick meals rich 
in omega-3 fatty acids. 

4. Go Beyond Fish 
and Shellfish

Whether you prefer not to eat 
animal products or are just look-
ing for variety, seaweeds offer a 

lot of  the same health benefits as 
other seafood. In fact, they are 
some of  the only plant-based 

foods that contain omega-3 fat-
ty acids. Seaweed farming is a 
rapidly-growing industry in the 
United States. Along with pro-
viding economic opportunities 
for farmers, seaweed production 
can also benefit local communi-
ties and the environment.

5. Cook Once, Eat Twice
With a little planning, you 

can stretch your favorite seafood 
products into two delicious dish-
es. Simply cook the fish or shell-
fish all at once, immediately set 
some aside in the refrigerator, 
and use that extra portion for a 
new dish the next day. Be sure 
to follow safety precautions for 
leftovers. 

Find more recipes for the 
U.S. seafood you love on Fish-
Watch.gov. Want to learn more 
about seafood but don’t know 
where to start? FishWatch.gov 
also arms you with the facts 
about what makes U.S. seafood 
sustainable—from the ocean or 
farm to your plate. Get up-to-
date information on the status 
of  harvested marine fish and 
farmed fish, and learn more 
about U.S. seafood.

538 Eglin Pkwy NE | Fort Walton Beach

850.862.9111
captainschoiceboats.com

Suzuki Repow� Speci�
Love Your Boat, 

Hate Your Motor?

 Suzuki’s Included 
3 + 3 Warranty Offers

6 Years Of Coverage

290 Yacht Club Dr., Niceville  •  (850) 897-6400  •  www.bluewaterbaymarina.com • Find us on Facebook!

Oyster Bar Hours:  Weds.-Thurs. 11am-10pm, Fri.-Sat. 11am to midnight, Sun. 9am to 9pm, Mon.-Tues. Closed 
Restaurant Hours:  Weds.-Sat. 11am to 9pm , Sun. 9am to 4pm, Sunday Brunch 9am to 1pm, Mon.-Tues. Closed

Show your support for 
NHS Lady Eagles Basketball!

Drawing for a 11’6” BOTE
Aero Breeze Native Eclipse

Tickets can be purchased from any Lady Eagle or at Marina Ship 
Store Office. 1/$5 or 5/$20 - cash or check. Checks payable to 

Niceville High School.

Drawing January 29, 2021 8PM 
at LJ Schooners

Winner need not to be present to win. 
LIVE ENTERTAINMENT 6-10PM: Mechanical Lincoln

Gumbo Tasting!
Saturday, January 30, 2021 8PM

Come out and try a taste of 
our famous gumbo!

• Happy Hour Specials •

LIVE ENTERTAINMENT 
6-10PM
Below Alabama

LIVE ENTERTAINMENT 

Off the Hook

Credit: revrev (CC BY-NC-SA 2.0)
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The Emerald Coast’s Fishing Headquarters

Taking care of Local 
Fishermen since 1980!

646 East Highway 98
Destin FL 32541

www.TheShipsChandler.com

850.837.9306

Boat Sales • Outboard Sales
Yamaha Warranty/Parts/Service
Fishing Tackle • Charter Fishing

2021 Lionfish Festival May 15-16 in Destin
Vendors and Divers Wanted

The Florida Fish and Wild-
life Conservation Commission 
(FWC) is excited to announce 
the 7th Annual Lionfish Re-
moval and Awareness Festival, 
May 15-16, at AJ’s Seafood and 
Oyster Bar and HarborWalk 
Village. Come out and celebrate 
the fight against invasive lionfish 
with the FWC and Destin–Fort 
Walton Beach.

Last year, Niceville resident 
Donald C. Vautrinot beat the 
Gulf  of  Mexico record at 18.19 
inches (462 mm) and was the 
new Florida state record holder 
for the longest lionfish caught in 
the Gulf  of  Mexico. The for-
mer Gulf  of  Mexico record of  
18.07 inches.

Activities will include filet 
demonstrations, family-friendly 
games and activities, art, div-
ing and conservation booths, 
and the world’s largest lionfish 
spearfishing tournament—and 
the Emerald Coast Open. Satis-
fy your taste buds by visiting any 
of  the participating locations of  

Lionfish Restaurant Week (May 
10-14) for your chance to try 
this delicious invasive species. 
Learn more by visiting FW-
CReefRangers.com.

Interested in having a booth 
at the event? Apply at fw-
creefrangers.com. Booth spac-
ing will be implemented to abide 
by COVID-19 guidelines to al-
low for safe social distancing.

Do you harvest lionfish? Reg-
ister for the emeraldcoastopen.
com.

Interested in being a volun-
teer or sponsor? Learn more at 
EmeraldCoastOpen.com. 

The 2021 Lionfish Challenge 
removal incentive program will 
begin May 21 and continue 
through Labor Day, Sept. 6. 
More details on how to get re-

warded for your harvest coming 
soon to FWCReefRangers.com.

What is Lionfish Removal 
and Awareness Day?

Lionfish Removal and 
Awareness Day (the first Sat-
urday after Mother’s Day each 
year) raises awareness about 
lionfish; a nonnative, invasive 

species that has the potential to 
negatively impact native species 
and habitat.

Contact the FWC Division 
of  Marine Fisheries Manage-
ment at 850-487-0554 for more 
information.

Off the Hook

Save the Date for the 
CCA Emerald Coast 

Banquet and Auction
Mark your calendar for Thursday, March 4th, 2021, for the 

CCA Emerald Coast Banquet and Auction, from 6-9:30 p.m. 
at The Island Hotel. Corporate tables include 10 dinners, 10 
CCA One-Year Memberships, table gifts, and a framed fea-
tured artist print. The 2021 Banquet will feature local dona-
tions, exotic trips, jewelry, tackle, and everything in between!  
For more information or to register, contact Amanda Krpan, 
Coastal Conservation Association FL, at akrpan@ccaflorida.
org or (407) 401-7675.
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Local Dining, Drinks and Coffee
Brothers Kitchen

Brothers Kitchen is a casu-
al, Southern-style restaurant, 
a place where you can get all 
your comfort food favorites. 
Blue Plate Specials are featured 
each day—meaning you choose 
one meat and two vegetable op-
tions from the daily list. Other 
delicious options include fresh 
salads, smoked chicken breast 
sandwich and the famous Boss 
Burger. Nightly specials vary 
each evening, but can include 
sirloin steak, shrimp & grits 
and some pasta dishes. Come 
on by and “taste” for yourself ! 
Or pre-order for the weekend 
24 hours in advance: Smoked 
whole pork butt, full or half  
racks, barbecue smoked meat-
loaf, smoked wings all slow-
smoked on the Big Green Egg. 
And don’t forget the sides! 

Call 850-842-2687 to place 
your order!

All the Time: Dine In | Curbside 
Pickup | Delivery
Outside Dining
Open Tue.-Sun., 
11 a.m. – 9 p.m., Closed Mon.
(850) 842-2687
4538 E. Hwy. 20, Niceville
Facebook @LoveBrothersKitchen

Jojo’s Coffee and Goodness
JoJo’s is owned and operat-

ed by Angela “JoJo” Stevenson 
who wanted to incorporate a 
cafe and relaxed coffee shop 
atmosphere to accompany her 
attached teaching studio. Her 
dream team bakes fresh “good-
ness” daily—breakfast and 
lunch—Tuesday-Saturday. Feel 
free to come work (free WiFi) or 
meet up with friends or family. 

Bakery Report for the new 
year includes fresh goodness 
specialties such as Scones: 
Ham and Cheddar, Cinna-
mon Cream and Mixed Berry; 
Pumpkin Coffee Cake; Banana 
Bread; Pound Cake; Humming-

bird Muffins; Espresso Brownies 
and Caramelitas; and breakfast 
specials such as quiche (spicy 
sausage, ham, roasted red pep-
per or keto) with hash brown 
casserole and best coffee ever! 
Order ahead and pick up some 
for breakfast or any meal or 
event.

Hours 7:30 a.m. – 2 p.m. 
Tuesday - Saturday
(850) 737-6194
4652 Hwy. 20 East, Niceville
bigorangehousedesigns.com

House of Thai

With 20 years of  experience 
cooking traditional Thai food 
here and in Thailand, House 
of  Thai is a veteran- and fami-
ly-owned restaurant that focuses 
on food that is eaten every day 
in homes all over Thailand. Tra-
ditional recipes handed down 
from generations of  Thai fam-
ily chefs date back 400 years. 
Ingredients from local farm-
ers markets are used to ensure 
freshness. The menu has just 
the right amount of  offerings, 
and the food is fresh and sea-
soned to your preference, served 
in just the right portion sizes to 
share with another or to enjoy 
at home later. It’s also allergy 
friendly with no added MSG 
and non-dairy.

Garlic lovers will love the 

Garlic Pork on the Specials 
menu. When they say gar-
lic, they’re quite serious. And 
there’s fun, tasty features such as 
Ginger Shrimp Glass Noodles 
(Goong Ob Won Sen), Pine-
apple Fried Rice or Stir-Fried 
Glass Noodles (Pad Woon Sen) 
all $15.95. All perfect for a spe-
cial, holiday meal with variety!

Dine-in | Pick-up | To-Go
Open Mon - Sat: 
11 a.m. – 9 p.m.
(850) 353-2971
4542 E Highway 20, 
Niceville 32578
hhouseofthaifl.com

L.J. Schooners 
Dockside Restaurant

Welcome to L.J. Schooners 
Dockside Restaurant located at 
the spectacular Bluewater Bay 
Marina Complex. The restau-
rant is named after “L.J. Schoo-
ner” (the L.J. is for Lazy Jack) 
who was a cherished four-legged 
icon on Bluewater Bay Marina 
docks. The Oyster Bar area is 
open as well as the restaurant 
side while abiding by the 50% 
occupancy! Almost all seats of-
fer a magnificent view of  the 
water and unparalleled sunset 
with, of  course, oysters and a 
delicious varied menu. Join L.J. 
Schooners for Sunday Brunch, 
9 a.m. – 1 p.m. and enjoy bot-
tomless Mimosas for $10! Adults 
$13.95; Children 7-12 $4.50; 
Children under age 6 free. Call 
to order take-out and pick-up in 
the L.J. Schooner’s Oyster Bar 
or call when you arrive for curb-
side pick-up.

Dine-in | Pick-up | To-Go
Open Wed.–Sun., 
11 a.m.–8 p.m.
(850) 897-6400
290 Yacht Club Dr., 
Unit 200, Niceville 32578
bluewaterbaymarina.com/schooners

Continued on next page
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We are open and happy to see you!
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Traditional recipes handed down from 
generations of family chefs, cooked with 

love, and served with a smile. 

We use produce from local farmers when available 
to ensure freshness. 10% military discount.

4542 E Hwy 20, Niceville
850-353-2971  •  houseofthaifl.com

Dining
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Fatboys

Welcome to the area’s newest 
locally owned restaurant located 
on 98 in the heart of  the Destin 
Harbor.

Fatboys serves up Juicy Beef  
and Tasty Bird offering up the 
juiciest burgers you’ve ever had 
using only the freshest ingredi-
ents available. Come taste the 
difference. Fatboys starts with 
100% premium beef, the freshest 
ingredients, and you can build it 
just the way you like it. Taste the 
difference! Make sure to try out 
their meatless options and glu-
ten-free buns!

Follow them on social media 
to find out about the daily spe-
cials. With plenty of  parking 

out back, come in today and see 
what you’re missing.

Daily specials, lunch specials 
and Happy Hour specials are wait-
ing for you to come by and enjoy 
every day of  the week. 10% off for 
all military, veterans, EMS, fire-
fighters, police and local residents.

Pick up and take out available. 
Simply order and select your cus-
tom time online.

Dine-in | Pick-up | To-Go
Open Sunday-Thursday 
10 a.m. to 10 p.m.
Friday-Saturday 10 a.m. to 11 p.m.
(850)-842-3190
104 Harbor Blvd. Destin 
ilovefatboys.com

HOLI - Indian Restaurants
Holi is a unique combination 

of  Indian Cuisine and Indian 
heritage bringing you a variety of  
dishes from different regions of  
India. The menu contains both 
vegetarian and non-vegetarian 
dishes. For those with pure food 
indulgence in mind, sate your 
desires with their ever changing, 
internationally and seasonally in-
spired small plates. Holi not only 
uses authentic Indian spices, but 
also customizes the spice level for 
greater experience. The menu is 
available online with orders avail-
able for takeout or pickup. 

Dine-in | Pick-up | To-Go
10859 Emerald Coast Pkwy., 
Miramar Beach 
(850) 353-2630
280 Eglin Pkwy NE,
Fort Walton Beach
(850) 362-6077
3102 W 23rd St.
Panama City
(850) 215-3030
holirestaurants.com

Dining

Daily Specials • Smoked Meats • Blue Plate Options
Salads • Burgers • Sandwiches • Steak • Fish

Specials Include Meatloaf • Pot Roast • Ribs & More
Catfish Friday • Assortment of Daily Vegetables

Beer To Go - Growlers Available

PICKUP  •  CURBSIDE
DELIVERY WITHIN BLUEWATER BAY AREA

850-842-2687 | 4538 E Hwy. 20, Niceville

We start with fresh never frozen 100% premium beef for our burgers, 
add only the freshest ingredients, and build it just the way you like. 
Taste the difference! Make sure to try out our Meatless Options and 

Gluten-Free Buns!

DAILY SPECIALS Monday - Wednesday
LUNCH SPECIALS available Mon-Fri 10am-3pm

HAPPY HOUR Monday - Friday 3pm - 6pm

Check out our menu at ilovefatboys.com

104 HARBOR BLVD., DESTIN, FL
(850)842-3190

Follow us on Social Media 

HOLI Restaurants (A Flavor of Joy) serve a unique combination of Indian Cuisine 
and Indian heritage. Holi brings you a variety of dishes from different regions of 

India and our menu contains both vegetarian and non-vegetarian dishes.

OPEN 
Tues-Sat 11am-2:30pm & 5pm-10pm & Sun 11am-3pm & 5pm-9pm

LUNCH SPECIALS 
Tuesday - Friday 11am - 2:30pm 

Look for our food truck: Holi on Wheels
FOLLOW US ON SOCIAL MEDIA for updates and food truck locations

FORT WALTON BEACH
Holi Indian Cuisine
280 Eglin Pkwy NE
Fort Walton Beach
(850) 362-6077

MIRAMAR BEACH
Holi Indian Kitchen

10859 Emerald Coast Pkwy
Miramar Beach
(850) 353-2630

PANAMA CITY
Holi Indian Grill
3102 W 23rd St.

Panama City 
(850) 215-3030

Have you visited 
Fatboys...where 

we build 
�e juiciest burgers 

and fry up �e 
tastiest wings 

you’ve ever had?
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FWBMC Provides Monoclonal Antibody 
Therapy to Treat COVID-19

While we await the 2nd round 
of  COVID-19 vaccines, Fort 
Walton Beach Medical Cen-
ter (FWBMC) is now offering 
a new advanced treatment for 
those with a mild case of  the 
COVID-19 virus. bamlanivimab 
antibody infusions to non-hospi-
talized patients who have tested 
positive for COVID-19 and have 
other high-risk factors. The first 
patient received the treatment on 
December 22. Fort Walton Beach 
Medical Center is the only hospi-
tal in the tri-county area offering 
this antibody infusion.

The U.S. Food & Drug Ad-
ministration (FDA) granted 
Emergency Use Authorization 
(EUA) of  bamlanivimab for the 
treatment of  COVID-19 patients 
experiencing mild to moderate 
symptoms who are high risk to 
develop severe COVID-19.  Fort 
Walton Beach Medical Center 
will provide the outpatient IV 
treatment for adults and adoles-
cents age 12 and older.

High-risk conditions that may 
be eligible for this treatment in-
clude: Obesity, > = 65 years of  

age, Chronic kidney disease, 
COPD, Diabetes, Immunosup-
pressive disease, Heart disease. 
For children over the age of  12, 
sickle cell disease, neurodevel-
opmental disorders, and asthma 
are also among several additional 
considerations for eligibility.

“We’re committed to provid-
ing our patients, caregivers, and 
the communities we serve with 
the latest treatments in the fight 
against COVID-19 and are ex-
cited to bring this option to the 
tri-county area,” said Dr. Bob 
Kiskaddon, Chief  Medical Offi-
cer for Fort Walton Beach Med-
ical Center. “We will support all 
of  our local hospitals in working 
closely with physicians and other 
providers across the communities 
we serve to provide treatment to 
patients who may benefit, per 
FDA guidelines.”

The medication supply is lim-
ited and based on availability.  Pa-
tients will need a physician refer-
ral and meet FDA criteria prior 
to scheduling.  The treatment is 
a one-time intravenous infusion thehormonerestorationcenter.com

Remember 
feeling young? 
Feel it AGAIN!

Dr. Richard Chern, MD
12889 Hwy 98W, Suite 107B

Miramar Beach, FL
850-837-1271

Now offering
Weight Loss 
Treatment!

Three Years In A Row! 
Thank you Destin!

       Wellness

Continued on page 24
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Bio-Identical vs. Synthetic 
Hormone Treatment

BY RICHARD CHERN, M.D.
You might have heard the 

phrase synthetic is not always 
bad and organic is not always 
good. But in the world of  hor-
mones, the research suggests 
bio-identicals are always the 
right way to go! So, what’s the 
difference? The main differ-
ence is the molecular structure 
of  a bio-identical hormone 
is…well…identical to our hor-
mones, and the structure of  a 
synthetic is not. Since this is not 

well understood by patients or 
doctors, hormones sometimes 
get a bad name.

Well, testosterone is bad, 
right? We hear news stories all 
the time telling us about the 
negative effects of  testosterone. 
For testosterone in the form 
of  testosterone cypionate, a 
synthetic—and the most com-
monly prescribed testosterone 
shot—this is true. Synthetic tes-
tosterone will make you feel bet-
ter, but it will NOT make you 
healthier. Synthetic testosterone 
increases your risk of  heart at-
tacks, strokes, cancer and more. 
Bio-Identical testosterone, how-
ever, not only makes you feel 
better and provides an increase 

in vitality for life, but also re-
duces your risk of  Alzheimer’s, 
cardiovascular disease, diabetes, 
osteoporosis, muscle loss and 
more (the list goes on).

In 1991, the Women’s Health 
Initiative (WHI) was started by 
the National Institute for Health 
(NIH) to confirm the benefits 
of  hormone replacement. The 
study was stopped in 2002, three 
years early, because the women 
taking synthetic estrogens were 
dying from heart attacks, strokes 
and breast cancer at such a high 
rate that the study could not eth-
ically continue. Unfortunately, 
the story became “all hormone 
replacement is bad.”

This information was so 

widely dispersed that both pa-
tients and doctors around the 
world stopped using hormone 
replacement and many are 
still hesitant to use hormone 
replacement today. Howev-
er, while strokes, heart attacks, 
breast cancer and more are all 
increased in the women who re-
ceived the synthetic hormones, 
those receiving bio-identical 
hormones experienced a de-
crease in their risk of  all of  
these conditions. Again, syn-
thetic hormones can improve 
symptoms, but bio-identical 
hormones improve health and 
prevent disease as well.

Bio-Identical progesterone 
helps decrease the risk of  uter-

ine cancer, helps the brain heal 
after injury, and promotes nerve 
and brain function while syn-
thetic progesterone, or proges-
tins, increase your risk of  breast 
cancer, stroke and heart attack. 
There is a pattern here I believe 
everyone can see.

At The Hormone Resto-
ration Center, we specialize in 
bio-identical hormones and be-
lieve we have the highest qual-
ity bio-identicals available. For 
more information, please call 
850-837-1271, located at 12889 
U.S.-98 E., Unit 107B in Mira-
mar Beach.

New Year. New You!
For 2021 get back on track 

with your health and wellness 
at CRYO850. Here you can 
improve and strengthen your 
immune system, detox excess 
sugars and fats, boost your me-
tabolism, sleep better, reinforce 
cognitive abilities, manage pain 
and inflammation, improve ath-
letic performance and relieve 
aches and pains to keep you 
active. Owner Amy Milligan 
works with athletes and students 
as young as age 8 and seniors as 
old as 80! 

Step 1: Start with a 3D Body 
Scan to find your baseline and 
track your 2021 health progress.

Step 2: Schedule a Pagani 
Detox to start the process of  
eliminating excess sugars and 
fats.

Step 3: Jump into the Infra-
red Sauna to flush the toxins.

Step 4: Add Contrast Ther-
apy to your weekly routine to 
keep you centered, pain free, 
healthy and fit!

Contrast Therapy is the 
alternation of  heat and cold 
therapies to help alleviate joint 
and muscle pain, eliminate lac-
tic acid and improve skin. The 
advanced technology of  com-
bining Red Light Therapy and 
Whole Body Cryotherapy pro-
vides all of  the benefits of  con-
trast therapy in a short 15 min-
ute visit. Take it to the next level 
with CRYO850’s newest and 
most popular service - Pagani 
Muscle Recovery.  By applying 

alternating cycles of  direct heat 
and cold, you can decrease in-
flammation and soothe aching 
muscles. 

Red Light Therapy is the 
light spectrum that actually pen-
etrates the tissue down into the 
cellular level, providing a com-
bination of  the red spectrum 
and the near infrared spectrum. 
The bright red lights provide 
topical healing, boost collagen 
and elastin, diminish fine lines 
and wrinkles, help clear acne, 
rosacea, skin pigmentation is-
sues and psoriasis. The red also 
counteracts all of  the junk blue 
light from cell phones and com-
puters. The near infrared light 
releases ATP energy, breaks 
apart triglycerides to release fat-
ty acids into the bloodstream, 
helps eliminate excess nitric ox-
ide and provides a long list of  
benefits to brain health and dis-
ease prevention. Recent studies 
even show progress in the rever-
sal of  memory issues associated 
with Alzheimer’s and Dementia.

Whether it’s aching joints, 
inflamed muscles or an extra 
inch or two around the waist, 
Cryotherapy offers dramatic 
results (improved immune sys-
tem, metabolism boost, better 
sleep, reinforcement of  cogni-
tive abilities, inflammation/pain 
management, improved athletic 
performance and anti-aging) in 
a 2-3 minute session. 

Right now, CRYO850 is of-
fering three different $99 Jump 

Start to Wellness offers. Choose 
from: One week of  whole-body 
cryotherapy; a “2 For 1” Day 
Pass, OR a $99/month mem-
bership. 

During the month of  Febru-

ary, make sure to grab someone 
you love and chill for their an-
nual Valentines’ Day “2-For-1 
Cryotherapy” Special! Call (850) 
279-4145 or visit www.cryo850.
com for more information.

       Wellness
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WHOLE-BODY CRYOTHERAPY
LOCALIZED CRYOTHERAPY

WHOLE-BODY RED LIGHT THERAPY
COMPRESSION THERAPY

3-D BODY COMPOSITION SCANNER
VIBRATION TRAINING

INFRARED SAUNA 
 PAGANI MUSCLE RECOVERY

Ask Dr. Marty: Diet

QUESTION: I confess. I 
have new year resolutions. Tops 
on my list (I know, how cliché) is 
to improve my diet. I feel like in 
the past I have fallen into some 
bad habits that have sabotaged 
my plans to eat healthier. Help! I 
need all the help I can get.

ANSWER: You are in excel-
lent company. Diet is the num-
ber one resolution, whether it is 
to eat healthier or to lose weight 
through diet. It’s usually a combi-
nation of  both, which is good. A 
healthier diet is the key to losing 
weight and keeping it off, as well 
as feeling better.

I am often asked during con-
sultations to fine tune an eating 
plan to make it healthier. We are 
all products, to some degree, of  a 
powerful marketing environment 
in this nation. We are constantly 
surrounded by advertisements in 
the media, whether it’s TV, inter-
net, radio or magazines, just to 
name a few. Have you ever said to 
a friend, “I heard that was really 
healthy (or delicious)”? The next 
time you say that, think about 
why you did. So, apart from the 
hype, here is a short list of  some 
of  the most common traps. By 
the way, I can speak to these mis-
takes first hand, since I’m still a 
work in progress!

Cereal bars/granola 
bars – Even if  they are made 
with healthy grains, check the 
labels for sugars and carbs. They 
can also even have artificial 
sweeteners.

Healthy soft drinks – Al-
ways check the sugar, and arti-
ficial ingredients content. Try 

filtered water with a very small 
amount of  fruit juice or with a 
slice of  fruit if  you occasional-
ly want something more festive 
than water.

Bottled fruit juice – Juice 
has a high sugar content. A piece 
of  whole fruit is more satisfying 
and healthier because of  the 
added nutrients and fiber.

Dried fruit – Dried fruit 
does have healthy nutrients, but 
has lost a lot of  nutrients during 
processing and often has artifi-
cial preservatives. Fresh fruit is a 
better choice, because it has less 
concentrated sugars.

Not eating enough – It is an 
easy trap to fall into to think you 
will lose weight with less food. 
But when you eat a lot of  fresh 
vegetables and fruit, you often 
eat so much more volume, you 
don’t get as hungry.

If  it’s healthy “I can eat 
all I want” syndrome – 
Mindfully eat healthy portions. 
Mindlessly eating while surfing 
the web or watching television 
(That term probably dates me, 
doesn’t it?), can lead to unhealthy 
eating.

We often use the word “diet” 
as if  it is a dirty word! Words are 
important. Choose a word like 
meal plan if  that has a healthier 
connotation for you.

Hot Tip: Whenever selecting 
a meal plan, think of  it in terms 
of  habits you are willing to enjoy 
on a permanent basis, not a tem-
porary fix.

Stay well.

Marty Kernion, Ph.D. is not a 
medical doctor. She has a doctorate in 
naturopathy. Naturopathy uses natural, 
gentle ways to bring our bodies back into 
balance, so that they have the God-given 
ability to heal themselves. She is a re-
tired professor of  herbal medicine and 
nutrition and has written 39 college 
level courses in natural approaches to 
health. She has published two books on 
natural health. She can be reached on 
askdoctormarty@cox.net for scheduling 
a class or consultation, or for sending in 
your questions for this column.

over the course of  one hour fol-
lowed by an hour of  monitor-
ing. Scheduling for patients who 
meet the criteria can be made by 
calling Emerald Coast Infectious 
Disease at 850-862-3979.

bamlanivimab is not autho-
rized for use for patients who: Are 

hospitalized due to COVID-19, 
Require oxygen therapy due to 
COVID-19, Require supplemen-
tal oxygen for other conditions 
and require an increase in their 
oxygen requirement.

For more information on monoclo-
nal antibody treatment for COVID-19, 
visit the Coronavirus Hub at www.
fwbmc.com/covid-19.

ANTIBODY THERAPY 
continued from page 22
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What’s Your 2021 Story?

BY STEPHENIE CRAIG, 
JOURNEY BRAVELY

2020 is over and yet you 
might continue to face many of  
the same challenges as you enter 
the new year. It can be easy to 
feel resentfully stuck in survival 
mode and to view yourself  as 

a victim of  the pandemic and 
other major stressors of  2020. 
Isolation, financial challenges, 
racism, political change, value 
debates on social media, and 
missing the way things used 
to be. It’s all a lot to carry and 
work through as you hope for 
recovery and continue to walk 
in the mess.

Resolutions may feel trite and 
impossible this year as we limp 
along and try to hold it togeth-
er. Honestly acknowledging our 
personal and collective discom-
fort and suffering is a healthy 
practice. However, getting stuck 
in bitterness and hopelessness 
only feeds the negative energy 

we are all hoping to escape. 
What if  instead of  writing 

resolutions, you were to ask 
yourself  what you want your 
story to be at the end of  2021? 

While there are many cir-
cumstances in life that are often 
out of  your control, you are in 
control of  your behavior and 
choices. You get to decide how 
you’ll treat others, how you’ll 
talk to yourself, how you’ll live 
out your faith, how you’ll en-
gage with your values, how 
you’ll take healthy risks, how 
you’ll respond to challenges, 
and how you’ll step into per-
sonal growth. These personal 
practices will largely shape your 
story this year.

What if  instead of  carrying 
the weight of  victimhood from 
2020, you were to step into the 
practice of  writing all of  the 
parts of  your story that are with-
in your power?

5 Ways to Move from 
Victim to Writer of Your 
2021 Story:

Acknowledge struggle 
while looking for redemp-
tion. Honestly admit to your-
self  when you’re experiencing 
grief  and hardship. Feel the 
feelings associated with the diffi-
culty. Watch for short- and long-
term ways you see suffering in 
your life creates opportunity for 

growth, connection and com-
forting others.

Create a mental or writ-
ten list of  3-5 big ideas with-
in your control you want to be 
true of  your story at the end 
of  2021. Examples: I want to 
have been a loving, connected 
parent, friend, partner. I want 
to have given generously from 
what I earned. I want to have 
expressed a grateful attitude 
regularly. I want to have faced 
challenges and pain with grace 
and dignity. I want to have spent 
time on things that matter most 
to me. I want to have said en-
couraging things to myself  and 
others most of  the time. I want 
to see progress in this specific 
business skill. I want to have en-
gaged a spirit of  adventure.

Create a more detailed 
story for each of  your 3-5 big 
ideas. Big idea: I want to have 
lived generously. Detailed story 
about living generously: I want 
to look back over 12 months and 
see that I intentionally set aside 
money, time and other resourc-
es as a monthly practice rather 
than spending all of  my resourc-
es on myself. I want to see that 
I used those resources to give to 
people and causes I value. Some 
of  the people and causes I value 
are my church, Caring & Shar-
ing of  South Walton and Com-
passion International.

Take steps to make your 
story real. If  I’m going to look 
back and see that I gave gen-
erously this year, I’m going to: 
set up auto-giving for my top 
3 valued organizations, set up 
a specific auto-transfer savings 
account designated for generous 
giving, set up regular monthly 
volunteer hours.

Read and edit your sto-
ry as you go. Check in monthly 
on your story and determine if  
you’re living into the story you 
want to be true at the end of  the 
year. Be gracious with yourself, 
determine where you’re strug-
gling, and make edits when 
needed. For example: I planned 
to auto-give to 3 organizations 
but I had a financial change. I’m 
going to reduce my amounts to 
all 3 or I’m going to choose one 
organization instead.

The healthy way to engage 
your 2021 story is to face the 
circumstances outside your con-
trol with acceptance and focus 
on writing what you can con-
trol with hope and determina-
tion. As you move from victim 
to writer of  your 2021 story, 
remember that Journey Bravely 
has coaching sessions available 
to help move your story for-
ward. Connect with us at jour-
neybravely.com.

Medical     Marijuana

Florida Medical Marijuana Physician
Consultation & Certification

850-213-1215
Offices in Pensacola, Santa Rosa Beach & Panama City | TheKayaLife.Com

cal Mari

M

4164 West County Hwy 30A, Santa Rosa Beach | 850.660.6445

STEP INTO YOUR BEST SELF!
YOUR Gym offering 

TOTAL Fitness and Health
Providing:

Daily, Weekly & Monthly Passes
Annual Membership | 24/7 Access 

Personal Training 
Gentle Yoga Classes 

Advanced Yoga Classes 
Showers | Lockers

We take pride in our 
state of the art workout 
equipment, the cleanliness 
of the Gym, the Mezzanine, 
and the Yoga Studio. 
Come pay us a visit to see 
for yourself.

Easy Care
WALK-IN CLINIC

April Pretz, APRN, FNP-C, Member

Offering Same Day Acute Appointment
Medical Primary Care  - Ages 2 and up

IVHydration Lounge
Botox • Fillers • And More

Located in the Palm Plaza Shopping Center
850-842-3128 • 1049 John Sims Pkwy., Ste. 2, Niceville

www.easycareclinicniceville.com

       Wellness

Women's Health & Functional Medicine

Kimberly P. Hood, MD
DPC GYN

General Gynecology & Functional Medicine
Virtual Online Appointments
Bioidentical Hormones
Thyroid & Adrenal Balance
Stress/Chronic Fatigue, PCOS, Infertility
Medical Grade Vitamins and Supplements
Personalized Individual Treatment Plans

Phone: (850) 470-1554

Visit: www.DPCGYN2020.com
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Business

“Because the �es who want to change the w�ld e not a�aid to get 
t in it.”

A Community of God-Loving Business Leaders that through Kingdom 
Principles Bring Growth and Transformation to the Workplace

To
EQUIP

EMPOWER
ENCOURAGE 

leaders in their 
calling and in 

their community

Become a 
MEMBER!
Join us for

MONTHLY BE 
LUNCHEONS
HEAVEN IN 
BUSINESS 

CONFERENCE

4084 Bond Cir. Niceville, FL 32578-1629 
(850) 865-0816

www.beflorida.net • www.facebook.com/BE.EmeraldCoast/ 

Law O�ce of 

Michael D. Weinstock, P.A.
Attorney and Counselor at Law
law@michaelweinstock.com
795 East John Sims Parkway, Niceville, Florida 32578
(850) 729-7770

CRIMINAL 
DEFENSE & DUI

FAMILY LAW
• TIMESHARING

• CUSTODY
• DIVORCE/MILITARY DIVORCE

PROBATE & WILLS

Visit us online at michaelweinstock.com

USAF Retired

BAY
MyBayLifeNWFL.com

For advertising information 
call (850) 688-9886

For advertising information 

SouthWalton.Life

MyDestinLife.com

PCB
MyPCBLife.com

The Life Media family of community 
newspapers are distributed monthly via 

U.S. Mail to homes and businesses:
Bay Life East: 12,000
Bay Life West: 12,000

SoWal Life East: 12,000
SoWal Life West: 8,000

Destin Life: 12,000
PCB Life: 12,000

+ Online & Social Media Reach

Serving a growing local population 
of over 200,000 people.

Bluewater Bay & Hammock Bay, Niceville & Valparaiso,
South Walton, Miramar Beach, Destin, Panama City Beach

Locals
get it!

MEDIA
FAMILY OF LOCAL NEWSPAPERS

The Paycheck Protection Program Has Re-Opened
The Small Business Asso-

ciation (SBA), in consultation 
with The U.S. Department of  
the Treasury, has re-opened the 
Paycheck Protection Program 
for new borrowers and certain 
existing PPP borrowers.This 
round of  the PPP continues to 
prioritize millions of  Americans 
employed by small businesses by 
authorizing up to $284 billion 
toward job retention and certain 
other expenses through March 

31, 2021, and by allowing cer-
tain existing PPP borrowers to 
apply for a Second Draw PPP 
Loan.

Key PPP Updates Include:
• PPP borrowers can set their 

PPP loan’s covered period to be 
any length between 8 and 24 
weeks to best meet their business 
needs;

• PPP loans will cover addi-
tional expenses, including op-

erations expenditures, property 
damage costs, supplier costs, 
and worker protection expendi-
tures;

• The Program’s eligibility is 
expanded to include 501(c)(6)
s, housing cooperatives, direct 
marketing organizations, among 
other types of  organizations;

• The PPP provides greater 
flexibility for seasonal employees;

• Certain existing PPP bor-
rowers can request to modi-
fy their First Draw PPP Loan 
amount; and

• Certain existing PPP bor-
rowers are now eligible to apply 
for a Second Draw PPP Loan.

A borrower is generally el-
igible for a Second Draw 
PPP Loan if  the borrower:

• Previously received a First 
Draw PPP Loan and will or has 
used the full amount only for 
authorized uses;

• Has no more than 300 em-
ployees; and

• Can demonstrate at least a 
25% reduction in gross receipts 
between comparable quarters in 
2019 and 2020.

Learn more at sba.gov.

Local Awards
BY SHANTELLE DEDICKE 

It’s almost that time of  year 
again when we prepare to sub-
mit our entries for local market-
ing, advertising, and public re-
lations awards. No matter your 
industry, we encourage you to 
submit entries for awards to rec-
ognize your organization’s hard 
work and creativity. 

You carve out time to an-
alyze your work.

Awards applications are a 
great way to examine the work 
you have completed and de-
termine what strategies were 
successful and what ones you 
want to tweak moving forward. 
The criteria make you reflect on 
your project performance and 
track your achievements, help-
ing your organization complete 

measurable goals. Without ap-
plying for awards yearly, many 
of  us would not take the time 
to look back on the projects we 
have completed and discover 
ways to improve our processes.

You receive third-party 
feedback. 

We always receive feedback 
from our clients when com-
pleting projects for them, but 
when we submit award packag-
es we are able to gain unbiased, 
third-party insight regarding 
our work. Even if  we do not win 
in our respective categories, we 
think this factor alone is worth 
the entry fee. We use the judges’ 
evaluations to make adjustments 
for future projects which help us 
with our next award entry sub-
mission. 

You might win! 
The best part about apply-

ing? You have the chance to 
take home the prize! Although 
recognition is not everything, 
receiving an award for your 
hard work is great validation 
that your team produced quality 
work. Awards are also great to 
add to your resume or portfolio 
when searching for a new job 
or clients. Applicants who don’t 
prevail still receive great bene-
fits, but winning respective cat-
egories is the icing on the cake! 

If  you have public relations 
work to submit for awards, con-
sider entering the Florida Public 
Relations Association – North-
west Florida Coast Chapter Im-
age Awards. If  you have ques-
tions about the AAF awards, 

email shantelle@francesroy.
com, and if  you have questions 
about the FPRA awards, email 

hillaree@francesroy.com. 
We hope you apply!  
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How Do You Grow?

BY RICKY HARPER, C12
As a business owner or lead-

er, you are constantly looking 
for ways to grow. Whether it is 
the business’s size, revenue, mar-
gin, productivity or the leader’s 
acumen, skillset or professional 
development, most CEO’s and 
owners are acutely aware that 
lack of  growth is an indicator 
that the business might be dying.

So, how do you grow? In-
creasing sales, adding products 
or territory, networking, new 
marketing strategies, creating 
productivity efficiencies, and on 
and on. Growth can be found 
in myriad ways, some obvious, 
some less so. One effective and 
powerful way to grow a business 
is by building a diverse or mul-
ticultural staff. What? How does 
adding minorities to my staff 
grow my business?  

Simply put, it is because a di-
verse staff has a wider degree of  
experience, tastes, education, val-
ues and insights into the minds 
of  the consumers you serve and, 
more importantly, the minds of  
the consumers you are not serv-
ing. Think of  it like this: if  all 
your sales staff are all men, how 
can you fully relate to and effec-
tively sell your product to wom-

en? If  your product is consumed 
by men and women, you should 
have a sales staff that is made up 
of  both genders. Likewise, your 
sales staff should reflect every 
spectrum of  the socio-culture 
makeup of  your potential cus-
tomer base.

Intentional diversity and in-
clusion strategies sharpen our 
competitive edge. Research for 
decades has shown how diversity 
improves customer service, in-
creases employee satisfaction and 
collaboration, sparks innovation 
and enhances decision-making—
all of  which lead to a virtuous cy-
cle of  increasing returns.  

Many studies have demon-
strated the effectiveness of  diver-
sity. One such study found that 
companies improving their diver-
sity increased revenue by 19% . 
Another found that diverse teams 
performed at a higher level and 
were more innovative.  But here 
is the number that really drives 
the point home: a 2013 study 
found that diverse companies are 
70% more likely to capture new 
markets and are 158% more like-
ly to understand the needs and 
wants of  their target end-users.  
That is a path to growth.

Unfortunately, the path to 
diversity is bumpy. Many of  us 
have inherent bias or we are 
afraid of  the unknown. Becom-
ing more diverse must be an in-
tentional strategy for a business 
if  it is to achieve that goal. Inga 
Beale, former CEO of  Lloyds 
of  London pushed that compa-
ny to diversify, and in doing so 
they enjoyed growth in markets 
they never expected to be in. She 

said, “Many conversations about 
diversity and inclusion do not 
happen in the boardroom, be-
cause people are embarrassed at 
using unfamiliar words or afraid 
of  saying the wrong thing — yet 
this is the very place we need to 
be talking about it. The business 
case speaks for itself  — diverse 

teams are more innovative and 
successful in going after new 
markets.”  

Diversity should be our goal, 
but you cannot simply mandate 
a number. Quotas not only de-
moralize people, but they also 
rarely work. Instead, diversity 
must be an intentional process 

that is allowed to play out or-
ganically. In other words, look 
hard at all the candidates, and 
then pick the best one without 
any kind of  bias; that is true di-
versity achieved organically that 
will build diverse and effective 
teams.

Business

— —
—

Locally Owned and Operated 

Ricky Harper | Chair
   850.510.5771

ricky.harper@c12group.com

 C12Group.com
Join Us for a Kingdom Minded Business Luncheon:
January 21, 11:30–1 p.m.
Niceville Chamber   

Tickets available at EventBrite.com

January 26, 12–1:30 p.m. 
Destin Chamber
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Resolutions
BY CHRIS BALZER, ECES

Welcome 2021! Last year was 
certainly a unique one. Once 
driving to the bank with my son, 

he said, “Dad, I remember when 
you couldn’t wear masks and 

hats while entering the bank.” 
Even with such a unique year, a 
recent survey of  531 U.S. adults 
showed the top resolutions for 
2021 are to exercise more, eat 
healthier and save money. A look 
back 20 years, and CNN’s poll 
showed the top resolutions were 
to get out of  debt, lose weight 
and develop a healthy habit (quit 
smoking). It’s not surprising that 
the top resolutions are similar 
year after year, because they all 
have great intentions and actual-
ly go hand and hand. Let’s look 
at eating healthier and exercis-
ing. Eating healthy can mean 
cooking more at home, which 
saves money. Eating healthy also 
could cause fewer medications 
or doctor visits, which saves 
money. The same with exercis-
ing—developing a good exercise 
plan will make you healthier and 
could cause fewer medications or 
doctor visits saving you money. 
My grandmother once said, “It’s 
better to spend money at the gro-
cery store on healthy foods than 
at the doctor’s office.”  

Another way to save money, 
which is always on the top of  
my mind and typically not on 
most, is to increase efficiency 
and tighten the envelope of  our 
homes. Tightening the envelope 
is not a phrase from Tom Wolfe’s 
novel the Right Stuff, but a term 
used to describe a system. The 
building envelope is the physi-
cal barrier between the exterior 
and interior environments en-
closing a structure (your home). 
Generally, the building enve-
lope is comprised of  a series of  
components and systems such 
as a roof, walls, windows and a 
foundation. These systems pro-
tect the interior from the effects 

of  the environment like precip-
itation, wind, temperature, hu-
midity and ultraviolet radiation. 
One function of  the building en-
velope is to control these effects 
between the interior and exteri-
or of  the building. When there is 
missing or compacted insulation 
or unsealed windows, doors and 
attic penetrations, your building 
envelope is comprised wasting 
energy and comfort.

If  your home is older than 
10 years, you most likely don’t 
have enough insulation to meet 
today’s guidelines. Prior insula-
tion code for this area was R-19 
(roughly 6.5” of  insulation); now 
the new code is R-30 (roughly 
10.5” of  insulation). That’s a 
61% increase. Why the increase? 
Because we know that tradition-
al insulation has trouble keeping 
our homes comfortable and the 
only solution was to add more 
insulation. More states are re-
quiring the use of  a reflective ra-
diant barrier insulation installed 
on the attic rafters. Reflective ra-
diant barriers reflect 97% of  ra-
diant heat in your attic, lowering 
the attic temperature by 40 to 50 
degrees in the summer allowing 
your insulation and ductwork to 
perform better, saving you mon-
ey and increasing your comfort. 
It’s all about tightening the en-
velope to increase efficiency and 
comfort. If  one of  your resolu-
tions is to save money this year, 
schedule an inspection to know 
exactly where your home could 
improve its envelope.

May success knock on your 
door, all your joys multiply and 
you and your loved ones stay 
healthy. Happy 2021!

Chris Balzer is founder and presi-
dent of  Emerald Coast Energy Solu-
tions, a Smile Provider Company. We 
provide smiles to our customers after in-
stalling our high energy efficient prod-
ucts, increasing comfort and lowering 
energy bills. For more information on 
how to save and become energy effi-
cient, schedule an inspection by calling 
(850) 588-2870, visit www.trustec-
es.com or email wecare@trusteces.com 
and “Beat the Heat.”

Environment

$750 OFF 
$5,000 or more on installed 

flooring and blinds
____________

FREE QUOTES____________

Let us bring samples to you!
Carpet - Vinyl Plank - Laminate

Wood - Tile - Blinds

We have the only 
Mobile Flooring/Blind 

Showroom in the area!

ENERGY TIPS 
by Emerald Coast Energy Solutions

FULLER 
INSURANCE

SANTA ROSA BEACH  
850.622.5283
fuller.insure

we insure your car.  
because some people  
never learned to park.
simple human sense
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Musings

What Ever Happened to Commitment?

BY MYRNA CONRAD

We often start each New Year 
with commitments (New Year’s 
resolutions) to do things differ-
ently. We commit to eat less, 
work out more, spend less, trav-
el more, step out of  our comfort 
zone more, love more, stress less, 
and numerous other grand aspi-
rations to start the year right.

Commitment is seen differ-
ently by different people and 
it seems to have morphed into 
something different over time. 
The definition of  commitment 
is “an agreement or pledge to 
do something.” A pledge is “a 
solemn promise or agreement to 
do or refrain from doing some-
thing.” We make commitments 
in so many different areas of  our 
lives: marriage, relationships, 
work, social activities and be-

liefs. Sometimes we make seri-
ous life changing commitments 
and sometimes we make com-
mitments without thinking very 
much about them. Some com-
mitments are long term and some 
are for a specific task or activity. 
If  commitment means that you 
are pledging to do something, it 
means you are giving your word. 
Therefore, integrity and commit-
ment go hand in hand. Our com-
mitments should demonstrate a 
clear picture of  our convictions 
and beliefs. 

Fulfilling our commitment 
should not change with what 
feels good to us at the moment 
or what we’d rather do. I remem-
ber as a teenager making a com-
mitment to do something with a 
relative and then getting an op-
portunity to go out with some-
one I had been hoping to go out 
with for a while. But, my mother 
taught me a very important les-
son by making me keep the prior 
commitment. She told me that to 
break that commitment was to 
break my word. I learned a very 
valuable lesson about integrity 
and fulfilling my commitments. 

We live in a different world 
now than the one I grew up in. I 
see a big difference in how people 

view commitments today. Very 
few people stay committed to 
their marriage anymore. There 
are some marriages that need to 
end for the protection of  those 
involved, but so many more end 
just because one or both don’t feel 
their needs are being met or that 
they no longer love each other. 

Few people work in the same 
company for more than a cou-
ple of  years. I remember a time 
when people would stay with a 
company their whole lives. Com-
panies don’t commit to their em-
ployees anymore either. Today 
companies down size, right size, 
terminate people and hire people 
with more concern regarding the 
bottom line of  the company than 
the well-being of  the employee.  

People hop from relationship 
to relationship, from church to 
church, from job to job, from 
cause to cause from activity to ac-
tivity. Commitments today, seem 
to be linked more to emotions or 
desires, than to convictions and 
integrity.  

It is important to take time 
to think and understand what 
a commitment requires before 
making it. It is also important not 
to over commit knowing that you 
can’t possibly fulfill all of  your 

commitments. Since making a 
commitment is to give your word, 
then not fulfilling that commit-
ment affects your integrity.  I’ve 
often heard it said that it takes a 
long time to develop a reputation 
of  integrity but only one action 
to destroy it.  

We may not think breaking a 
commitment really matters, but 
people are watching. We rare-
ly do anything in life that only 
affects us. One of  the greatest 
values that you can teach your 
children is to fulfill their commit-
ments, to finish what they start. 
Lead by example. They learn by 
how well you fulfill your commit-
ments.  

Do you want to live and 
demonstrate a life of  commit-
ment?  Here are a few strategies:
Be Aware:  

Be aware of  what you are 
committing to and of  your ability 
to fulfill your commitment.

Reflect on how you feel when 
someone does not fulfill a com-
mitment they made to you.

Think about who will be af-

fected if  you break your commit-
ment.

Realize that integrity and 
character take a lifetime to build 
but only a moment to lose.

Understand that commitment 
has nothing to do with what you 
would rather do or how you are 
feeling at the moment but with 
what you have said you will or 
will not do.
Be Intentional:

Make every effort to fulfill any 
commitment you make. There 
are always extenuating circum-
stances, but those should be the 
exception, not the rule.

Make sure your convictions 
and your commitments match 
up.

Teach your children what it 
means to fulfill their commit-
ments. Lead by example.

Don’t over commit, because 
when you do, you are less likely 
to fulfill all of  your commitments.

Live your life with integrity. 
Make keeping your commit-
ments a priority.

Santa Rosa Beach
850.622.2000

Panama City Beach
850.233.0020

5426 US Hwy 98 W. Santa Rosa Beach, FL

3 miles east of Sandestin

ElectricCartCompany.com 

ELECTRICCART
COMPANY

Club Car • Polaris GEM • StarEV 
Tomberlin • Garia • Moke • Yamaha

Largest Selection of 
“STREET LEGAL”  low speed 

vehicles in the Southeast.

Full Service • Custom Wheels & Tires 
Huge Selection of Accessories

Pickup & Delivery Service • Rentals

BUILT For
Fun!

VISIT MYBAYLIFENWFL.COM 
TO READ OUR LATEST ISSUE
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A Pastor’s Ponderings: Fuhgeddaboutit!

BY RICK MOORE

Once, while attending semi-
nary, I had the rare privilege of  
sitting next to one of  my pro-
fessors in the school cafeteria. I 
took the opportunity to ask him 

a deep question that had puzzled 
me for years: If  God forgives and 
forgets, and we are to forgive 
and forget, then why are there so 
many mistakes and sins recorded 
in the Bible? He paused, slowly 
laid down his fork, gathered his 
thoughts, and responded. He 
said he would “forgive” me for 
disturbing him during his meal 
and “forget” I ever asked the 
question. He then winked and 
said “That is my way of  saying 
I don’t have a good short answer 
for that, but if  you discover one 
let me know.”

Wouldn’t it be nice if  all of  
our debts were forgiven and for-
gotten? Any payment ever missed 
would be deleted from our credit 
reports, and the speeding tickets 

permanently removed from any 
record. Forgiveness is a gift to be 
received and a gift to be given. 
We love it when we are forgiven, 
even though we sometimes strug-
gle in receiving forgiveness due to 
guilt or pride. We feel great for-
giving others, in spite of  wonder-
ing if  we are empowering them 
to continue making mistakes. 

True love keeps no records of  
wrongs. Most of  us have been 
taught to forgive and forget. But 
should we remember mistakes in 
order to learn from them?

Great quarterbacks have short 
memories. If  they throw an inter-
ception, they quickly forget about 
it, or risk second guessing deci-
sions, possibly causing the team 

to lose the game. They still study 
film and learn from their mis-
takes. But dwelling on past fail-
ures can be like drinking deadly 
poison. Mother’s have an almost 
supernatural ability to forget how 
painful giving birth is. Otherwise, 
no one would have more than 
one child.

A person is only as big as the 
smallest thing that bothers him. 
Let it go. Be the bigger person. 
There is an added emphasis 
to the phrase “forget about it” 
when said in a New York ac-
cent... fuhgeddaboutit! Don’t just 
forget about it... fuhgeddaboutit! 
Yes, that means to forgive AND 
forget. Be kind to the person who 
did you wrong. Get along with 
the person who is putting you 
down. 

Years ago, at a summer 
church camp, I was counseling 
a 3rd grader whose father had 
just left the boy’s mother for an-
other woman. As he was telling 
me what happened, he began to 
tighten his fist. Sweat rolled down 
the brow of  his face. He was try-
ing to tell me the last words his 
father told him before he left 
which was: “My new girlfriend 
is prettier than your mom, so 
I’m leaving.” The 3rd grade boy 
started shaking as he repeated 
over and over, “she’s not prettier 
than my mom…she’s not prettier 
than my mom!” Even though I 
had just taught the boys what 
the Good Book says about for-
giveness, I must admit, at that 
moment, I wanted to go find the 
boy’s father and give him with a 
piece of  my mind. But instead, 
we prayed.

Fast forward two years. The 
boy returns to the summer camp. 
The countenance on his face was 
totally different from the last time 
I’d seen him. He told me his fa-
ther was in prison for car-jacking. 
He said he forgave his father like 
I had taught the boys to do. He 
wrote his dad in prison and asked 
his dad to forgive him for having 
hateful feelings from the past. 
Then he started crying. He said, 
“My dad wrote me back, and for 
the first time in my life, he said 
he loved me.” I had tried to teach 
the boys about forgiveness, but it 
was a boy who taught me how 
to forgive. Whatever it is that is 
causing you so much pain, do 
more than just forgive… Fuhged-
daboutit!

Rick Moore is Pastor of  Communi-
cations at Destiny Worship Center.

Authorized KABA Dealer
Monthly Fees $14 per/month

Rekey • Multipoint Repair/Replacement Keyless Locks 
and Lock Installations Full Locksmith Services

For more information please call:

850-660-6901
4942 US Hwy 98 W, Suite 16
Santa Rosa Beach, FL 32459

www.resortslocksmithservices.com

Heating - Cooling - Indoor Air Quality
Call Today for Service 850-678-9522

www.aireservec.com

LIC # CAC1819748
Family, Locally and  

Veteran owned

Serving Walton, Okaloosa 
and Bay Counties

DUCT CLEANING 
Let us get the dirt you can’t see!

$50 OFF

AJ's Plumbing Inc.
998 Bay Drive, Santa Rosa Beach, FL

850-231-1473
www.ajsplumbinginc.com

Specializing in:
• Repairs
• Remodeling
• New Construction
• Custom Plumbing
• Fixture Replacement
• Water Heaters
• Garbage Dispostals
• Repiping

LESLIE H. DUBUISSON 
Owner

Lic. #RF-11067739Licensed & Insured
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Are you looking to grow your business? 
Increase your Circle of Influence? Boost your ROI?
Come see how Master Networks might be the key!

 

Thursdays each week at 8-9 AM
Contact: Gail Pelto at 850.374.0454 

or gail.pelto@kw.com

www.MasterNetworks.com 

Visit as a Guest, Leave as a Friend, Join as Family
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Dear Sean

BY SEAN DIETRICH

DEAR SEAN: 
I don’t think my school is 

going to have prom for 2021, 
everyone is guessing this is the 
case. We don’t know yet, but it’s 
probably not happening. It just 
sucks that we might not get to 
do this because we have nothing 
to look forward to.  

Thanks,
A-SAD-JUNIOR

DEAR SAD:
First of  all, I am sorry. I know 

this year has been a major let 
down. So I am not going to of-
fer you some overused parental 
slogan like: “You oughta count 
your blessings, young lady.” 

When I was a kid I heard 
versions of  this phrase all the 
time from my mama. And I 
swore these words would never, 
EVER exit my lips. Because this 
is old-person talk, and I’m no 
fuddy-duddy. 

Although, before I write an-
other word, you should know 
something. Life is unfair and 
nothing you can do will change 
this. Not just a little unfair, ei-
ther. A lot unfair. 

Nowhere is this more clear-
ly illustrated than in karaoke 
clubs. Have you ever been to 
one? They are totally criminal. 
Singers with the pitch sensitiv-
ity of  tugboat airhorns try to 
sing “I Will Always Love You” 
while spilling their Harvey Wall-
bangers all over the audience. 
And these people get standing 
ovations. 

Meanwhile, the guy who 
sings from memory all eight 
verses of  Allan Sherman’s mas-
terpiece, “Hello Mudda, Hel-
lo Fadduh,” gets booed off the 
stage. I ask you, is this fair?

Something else unfair? The 
price of  automotive tires. I 
bought new truck tires a few 

days ago and they cost as much 
as a three-bedroom rambler. I 
remember buying secondhand 
tires when I was a younger man 
for $19 apiece from “Al’s Used 
Tire Barn.” Al even threw in a 
complimentary emergency flare 
gun. 

You know what else really 
sucks? Body pain. I had spinal 
surgery when I was in my mid-
20s; nobody ever tells you how 
quickly chronic pain can ruin 
your life. And here’s the worst 

part: chronic pain affects about 
50 million Americans. That’s 
roughly the population of  eight 
U.S. states. How’s that for un-
fair?

While we’re on a roll, here’s 
another. Last night, 390 mil-
lion people went to bed hungry. 
Starving actually. And in your 
own national backyard, 11 mil-
lion kids live with empty pan-
tries. 

I once knew a couple of  
kids in my town who grew up 
in “food insecure” households. 
One of  them was in such brittle 

health he died from pneumonia.
Starvation, in case you’re 

wondering, happens like this: 
Your body starts eating its own 
muscular tissue in a last-ditch ef-
fort to fuel your brain. But after 
a while it’s no use. Without cal-
ories, your cells can’t fight off vi-
ruses and bacteria, so your body 
gives up. Your belly bloats, your 
skin starts flaking away. Your 
teeth fall out. 

Whenever you have a bad 
day, think about this: Yesterday, 

25,000 people died from hun-
ger. Many were kids.  

And hunger is preventable. 
What about things like can-
cer? Each year this disease kills 
600,000, which equates to 69 
people per hour. Or what about 
heart disease? Or COVID? Or 
diabetes?

Listen, I’m not trying to make 
you feel bad. I promise. Quite 
the contrary, I’m agreeing with 
you. Because, yes, this world 
is unfair. But this life shows no 
prejudice with its unfairness. Al-
most everyone is going through 

their own private hell right now. 
Still, there is a tiny bright 

side to this pandemic mess. And 
I have been saving this part for 
last. 

Back in the 1930s when the 
economy tanked and jobs were 
a myth, when the country fell 
into a Great Depression, peo-
ple could have given up, mo-
ped around, and bitterly com-
plained. But do you know what 
many Americans did instead? 

They went dancing. 
Yes. In a time when life ex-

pectancy was plummeting, and 
hunger was going up, and sui-
cide was on a sharp rise, folks 
made their own fun. They start-
ed dancing like their pants were 
on fire. Towns threw big, fun 
bashes that would’ve made your 
prom look like a routine colo-
noscopy. 

There were all-night dance 
contests in nearly every back-
water, township, and major city 
across the nation. And when 
people couldn’t find any local 
dances, they threw parties of  
their own, scuffing up the floors 
in Mama’s living room. 

Radio stations from Maine 
to California were broadcast-
ing non-stop “musical dance 
hours.” Parents would waltz, 
brothers and sisters would fox-
trot, Aunt Lucille and Uncle 
Ray Ray would two-step like 
lovebirds.

Radio ownership in the De-
pression skyrocketed. Which 
almost makes no logical sense 
when you think about it. But 

that’s what happened. Over 80 
percent of  U.S. homes owned 
radios by 1939. Dance music 
was, literally, everywhere. 

This reminds me of  my 
grandfather, who lived through 
the Depression. Like you, he 
didn’t get a prom, either. He 
dropped out of  high school 
when his father died. He started 
doing a man’s work as a teen-
ager. His brother got polio, his 
mother gave piano lessons to 
earn enough for supper. 

And yet he danced. I have a 
picture of  my baby-faced grand-
father holding my brunette 
grandmother. The photograph 
was taken in some dancehall. 
They’re both on the pinewood 
floor, smiling wildly like two film 
stars. 

They were about your age 
in this photo. And do you know 
what? They don’t look sad. In 
fact you’d never guess the world 
was crumbling by the looks on 
their faces. They appear down-
right hopeful. 

These were two people who 
knew hunger. Two people who 
had occasionally gone barefoot. 
And yet they went dancing mul-
tiple times per week. 

So I know this has been a 
tough year, and I’m on your side 
here. In fact, I’m just like you. 
Which is why I pray our mouths 
may never mistakenly claim that 
we have “nothing to look for-
ward to.” 

Because you and I really 
oughta count our blessings.

I’m Your Handyman

No Job too big or small!

Call 850-419-8166
Baths, Kitchens & Full Remodels • Int/Ext Paint

Drywall/Ceilings • Wood Rot • Pressure Washing

Repair/Replace: Doors, Windows, Flooring, Cabinets, Lights, Fans, 
Switches, Outlets, Sinks, Faucets, Toilets & Much More! 

20331 HOME SERVICES, LLC

NEED A FIX?
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Thank You, Ryan 
BY MATTHEW VANDERFORD,
CLAIMOLOGY

I was just on the phone with 
an amazing local contractor, 
Ryan Simas. Ryan’s one of  
those people that when you’re 
with them, you feel fortunate 
to have come to know who they 
are as a person. 

I first met Ryan after I saw a 
Remodeling and Maintenance 
van pass by called Beachside 
Maintenance. This was a few 
years back when I was out 

marketing. I called the number 
and the owner picked up the 
phone—it was Ryan. We spoke 
for a while, I introduced myself  
and he, in turn, invited me to 
his then networking group. So, 
Ryan and I met, made more 
conversation and exchanged in-
formation. And it was through 
those initial conversations that 
seeds were planted which would 
later sprout and evolve into 
what I now consider one of  the 
most important and beneficial 
relationships I have. And not 
just in business, but on a per-
sonal level, too, because isn’t 
that what networking is really 
all about? It’s when you really 
get to know people and build 
those valued relationships that 
transcend business and dive into 
the depths of  real interpersonal 
stuff. Because it’s there, in those 
depths that those who are like 
minded will connect and those 
who aren’t on the same frequen-
cy won’t. Ryan’s frequency is all 
about helping others. Or at least 
to me it is. And I’m sure I’m not 
the only person who would say 
the same about Ryan. 

However, Ryan and I didn’t 

really get to know each other un-
til much later on. It wasn’t until 
Keller Williams Realtor Gail 
Pelto sent out a request through 
her local Master Networks 
Group that she was in need of  
very reliable talent for work 
that needed to be addressed on 
a real estate project. She was 
introduced to Ryan and, sub-
sequently, she invited Ryan to 
Master Networks where Ryan 
and I got reacquainted. It has 
been through the weekly con-
nections of  Master Networks 
which are centered around busi-
ness growth through personal 
evolution (I call it business ther-
apy), where the relationships of  
like-minded people have taken 
root and sprouted into valued 
relationships bearing real fruit. 

As those trusted relationships 
flourish, those we serve benefit 
the most. As a public adjuster 
who’s been in the insurance in-
dustry for more than 10 years, I 
can say what a privilege it is to 
know that people like Ryan exist 
and that those who have suffered 
damage to their properties can 
be taken care of  for insurance 
restoration work by a person 

who values quality and service. 
His commitment to serving with 
integrity shines. His continual 
commitment to personal growth 
has pushed him to excel in busi-
ness and benefit from those eth-
ics, because referrals just don’t 
happen by accident. 

I am very grateful for rela-
tionships like this. It’s these types 
of  relationships that others like 
myself  also get to benefit from, 
too. For as we all work to grow 
higher and higher as individuals, 
those we meet along the way are 
marked by that presence, that 
shine, that desire for excellence. 
Thank you, Ryan, for being you. 
For showing up daily, even when 
things get tough. But showing 
up nonetheless. Showing up for 
those you help along the way. 
We see you – thank you. 

Here’s to seeing you shine 
even brighter! “The Spirit of  
Kindness will always endure as 
long as thanks escape the lips of  
men.” – Santa. 

May the Spirit of  the Light 
that shines bright like the noon-
day sun bless us all with warmth 
and sight.

For over a decade, Matthew Vanderford has worked in the Construction, 
Restoration and Insurance Industries as an Insurance Company Pre-
ferred Vendor, Insurance Industry Continuing Education Instructor, Public 
Adjuster/ Policy Holder Advocate and Licensed Contractor. He’s proud to 
call Destin his home, with his wife Candice and four children: Matthew, 
Blake, Jordan and Scarlett. 

Have Questions about Property Damage or Insurance Policies? 
Call Us: (850) 684-4794 

You could have it answered in one our columns. 

 CLAIMOLOGY
“The art and science of fair claim settlements”

A Public Insurance Adjusting Schoolhouse 
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Thursday, Feb. 11th at 6 pm.
201 Redwood Ave., Niceville

Dress up for a fun time...wear 
your beads and mask. Everyone 

is welcome to bring your 
own beverages. 

Space is limited and reservations are Space is limited and reservations are 
required at calmorgpr@gmail.com. 

Tickets for trivia, Mardi Gras
 food and drinks are just

 $25 per person! 

Gather your friends and compete
 in Team Trivia for CALM!

Mardi Gras
 Trivia Night

Fundraiser

CALM Organization
Incorporated

Crisis Aid for Littles and Moms

Affordable Pressure Washing

(850) 688-9886

See What a Difference We Can Make for You!
Homes • Sidewalks • Patios • Driveways 

Decks • Fences • And More...

15 Years Experience • Locally Owned and Operated
Call Today to Schedule Your Free Estimate

$50 OFF if scheduled by Feb. 28, 2021

Before After

Before After Before After
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Most 5 Star Google reviews of all dentists in Northwest Florida!

SMILEOLOGY.COM  |  850.897.4488

Olivier Broutin, 
DMD, MAGD, DICOI, FMIII, AFAAID

Accepting New Patients
Families Welcome 
General Dentistry 

Cosmetic Dentistry 
Three Convenient Locations

Make your appointment to see 
why we were voted 

"Best Dental Practice 2020"

Upcoming Art Classes
Upcoming Classes at 
Artful Things Niceville 

These classes continue week-
ly and students are worked with 
on an individual basis. Begin-
ners welcome!

Anime Manga. Thursdays 
3:30 - 5 p.m. Hosted by Artist, 
Aly Smith. illprincessart@Insta-
gram.

Introduction to charac-
ter design. Basics of  how to 
draw characters, explore the 
history of  anime manga. Class 
is free to ages 12 - 17.  Supplies 
provided for the initial class. 

Oil or Acrylics. Hosted 
by Artist, Rosalyn O’Grady, 
www.rosalynogrady.com. Call 
850-865-5343 to reserve a seat.   
Tuesday mornings 10 a.m.-12 
p.m., or 1-3 p.m. $20.00 per 
session plus supplies. You may 
bring a photo or idea for your 
painting and in addition, a still 
life will be set up for those who 
would like to paint from life.

Basics and Essentials In 
Oil Painting. Hosted by Ed 
Nickerson Fridays mornings 10 
a.m. – noon. $25 plus supplies. 

How to develop a good paint-
ing, and interpreting what you 
see. Using a combination of  
drawing and paint. Limited pal-
let. Beginners and those looking 
to reach the next level are wel-
come. Ed_Nickerson@hotmail.
com or text: 850-420-9606 to 
reserve space and more details. 

Upcoming Classes at 
Big Orange House 
Designs Niceville

GRAB&GO: Snow Prince/ 
Princess Cookie Kit. Take 
home kit with all the cookies, ic-
ings and directions. 1 hr 30 min. 
$19.17.

Jan. 21: Word Board/
Cross Glass Art

What’s your word? Name 
Board, INSPIRATION. You 
can also make a cross! 3 hrs. 
$58.57.

Jan. 23: Kids Paint        
w/ Estelle! 

Bring your kids to PAINT 
with Estelle Grengs! $26.20. 

Jan. 23: Cherry 
Blossoms w/ Estelle 

Come paint with AWARD 

WINNING Artist Estelle 
Grengs! $42.60.

Jan.  26: Force & Motion 
We LOVE when Ms. Reiko 

is HERE teaching Science! 1 hr 
30 min. $19.17.

Jan 26: Macrame     
Plant Hanger

Join us for a fun class with 
our hip NEW ARTIST! 2 hrs. 
$63.09.

Jan. 26: Macrame      
Wall Hanging 

Come and learn lots of  NEW 
KNOTS to accomplish this fun 
wall hanging! 2 hrs. $63.90.

Jan. 28: 5x7 Glass          
on Glass 

Come make a glass on glass 
window in the studio! 3 hrs. 
$50.12.

Jan. 29: Glass Art    
Heart Blocks

Make a personalized heart 
for VALENTINE’S DAY! 3 hrs. 
$37.27.

Feb. 2&9: Pottery Fish
Come make a wall hanging 

with Laurel! 2 hrs. $95.85.
To book your fun and cre-

ative class, visit bigorangehou-
sedesigns.com.

ECMA
BY DEBORAH CARLONI

The 2021 Emerald Coast-
Music Alliance (ECMA) Festival 
is a resounding success despite 
the challenges of  presenting live 
concerts while safeguarding its 
audiences and performers in 
the era of  Covid. With 58 per-
formances that began January 
7th and will continue until the 
22nd for our local schools, spe-
cial needs populations, seniors 
and more, the 5th year of  of-
fering free, high quality musical 
concerts in Northwest Florida is 
now our most ambitious.

The talented musicians par-
ticipating this year represent 
six countries; Brazil, China, 
Indonesia, Israel, Italy and the 
U.S. Concerts include solo per-
formances and duets on piano, 
flute and viola. This year, two 
of  our brass quintet members 
invited distinguished musicians 
from the U.S. Army Band to ac-
company them. A special vocal-
ist performs a duet with piano, 
the first time the ECMA has in-
corporated a vocalist.

This year’s concert per-
formances are live streamed 
through Zoom. Musicians 

stream their concert perfor-
mances and then interact with 
the audience; answering ques-
tions and showing off their in-
struments. Our musicians are 
delighted to respond to the 
many thoughtful questions 
asked by school children, and 
their interest in the dynamics of  
the instruments.  

Please visit emeraldcoast-
music.org to read about our 
mission, see our musicians and 
to watch videos of  this year’s 
performances. Donations are 
welcome and tax deductible 
through our website which goes 
to support the expenses of  our 
musicians in bringing “Carn-
egie Hall” to the people. For 
more information, email deb.
carloni@gmail.com.

Arts & Music
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Experience the Fine Art and Original Works 
of Gulf Coast Artisans

1087 E John Sims Pkwy, Niceville
850-729-2600  |  www.Artful�ingsNiceville.com

Tues- Fri 10am-5pm  |  Sat 10am- 3pm

Fine Art, Unique Gi�s, Pottery, Jewelry, Local Authors, Art Supplies, Workshops, 
Ongoing Classes, Children’s Activities, Custom Framing

Artful Things Niceville

Follow us:

Studio 237 Music Lessons: 12 Musical Sayings
BY LISA CYR

Music teachers create special 
sayings to motivate and lighten 
up a student’s lesson.   

Playing a piano is similar 
to driving a car. New students 
ask about the three pedals be-
neath my piano and what do they 
do? The pedal to the far right is 
called the “sustain/damper ped-
al” which is like the “gas pedal” 
in a car. The middle pedal is like 
the brake and is called the “sos-
tenuto pedal”. The left pedal is 
like the clutch and is called the 
“soft pedal.” Eventually, using 
the pedals becomes an automat-
ic reflex with little or no thought.  
I then say, “On your way home, 
watch how your parent uses the 
gas pedal.”

Hear the note before you 
play it. Next time you sing a 
song, think about where the 
sound really starts. You hear a 
melody in your mind, you sing, 
and then evaluate.  A sort of  
“look before you leap/sing” con-
cept.

Plan your ending. The last 
note of  a song is your lasting im-
pression. How do you want your 
song to end? Hold onto the last 
note longer than you desire. The 
audience will be still savoring all 
of  the song until your fingers 
leave the keys.  

Create memory points. 
When learning a long musical 
piece, pinpoint several locations 
to where you can jump forward 
or backward which avoids em-
barrassing moments, and cre-
ates a polished confident perfor-
mance.

“Look for the hidden 
treasures.” Spoken by a dis-
tinguished piano teacher, Mrs. 
Loretta Hake. Each song has 
a wealth of  information and 
meaning by using a variety of  
melodies and patterns in certain 
places. Let those places shine. 
Like a dynamite guitar solo or a 
special riff.  

Learn to love it. I recall 
asking my teacher about a very 
difficult piano section.

I just wanted to play through 
it and move on. But she said, 
“learn to love it” which is a ma-
jor life lesson. Patience and ap-
preciation for a passage (person 
or situation) is a learning process.

Avoid traffic, play at an 
even tempo.  Few people like 
the stop and go traffic on route 
98 in Miramar Beach and Destin 
due to the “construction.” Espe-
cially when the speed varies con-
stantly between 10 and 55 mph. 
When playing a song, choose an 
even constant speed. Songs that 
slow down and speed up every 4 

beats will not be as enjoyable a 
ride as you would want it to be.

Playing piano is playful. 
Do you work your piano or do 
you play it? Play is a form of  
learning and a great stress reliev-
er.

The piano is a machine, 
you provide the power. You 
are the electricity that makes the 
piano create sound.  How you 
push those keys makes a differ-
ence. “You’ve got the POWER!”

Follow the directions. 

The music has all the directions 
written into it. Read and follow. 
Seems way too simple.  

“Practice only on the 
days you eat.” Spoken by S. 
Suzuki, an expert in music edu-
cation. Whoa! A new diet plan.

Music chords are like 
chicken soup. Simmer: chick-
en, water, salt, pepper, celery, 
and carrots. It does not matter 
which ingredient goes into the 
pot first, as long as they are all 
in there. A chord is a mixture of  
three or more notes. The order 
you play them is up to your taste. 
The more notes you have, the 
more flavor you get.  

So, next time you drive a 
car, plan to arrive alive, drive 
at an even speed so you don’t: 
get stuck in traffic, lose control, 
get lost, arrive late, and say the 

wrong thing when you get there. 
Read the car manual. Follow all 
the road signs, evaluate strange 
sounds, and keep your eyes on 
the road for all those hidden 
treasures that might pop up at 
some unforeseen moment. Love 
the ride. Keep your hands on 
the wheel until all the power is 
shut off.  Only drive on the days 
you eat tasty chicken soup. This 
makes for good memory points 
on the road of  life. Wishing you 
a Happy New Year!   

Lisa Cyr is an administrator and 
piano teacher at Studio 237 Mu-
sic Lessons along with seven different 
teachers in the East Point Washington 
area of  Santa Rosa Beach, FL. For 
more info: call Ray Cyr at 850 231-
3199.  www.Studio237Music.com.

Book Review: 
Where The Crawdads Sing By Delia Owens

REVIEW BY JACK SMITH

I am an avid reader and when the weather is nice, there is noth-
ing better than sitting on the beach enjoying a great read.  Last 
summer I couldn’t help but notice that every other woman ap-
peared to be reading Where The Crawdads Sing. I quickly wrote the 
book off as just another summer chick romance novel. When I saw 
my wife with a copy, I knew that I had been vindicated. I must be 
finally getting in touch with my feminine side though, because I 
absolutely loved this book.                                                  

For years, rumors of  the ‘Marsh Girl’ haunted the Carolina low 
country town of  Barkley Cove. Kya Clark is barefoot and wild, unfit for polite society. When Kya 
is six years old, she watches as her mother leaves it all behind and walks away, seemingly without 
a second thought. With the departure of  their mother, the Clark family slowly but surely vanishes 
into the marsh, leaving Kya with one day of  school and little else. Left to her own devices by the 
entire town, she begins a life of  self  education including a natural understanding of  the marsh and 
the animals who inhabit it. A born naturalist, she  develops the skills to live in solitude forever. The 
time eventually comes when she yearns for human affection, and is drawn to two local young men, 
both of  whom are intrigued by her wild beauty. Kya opens herself  to a new and startling world - 
until the unthinkable happens. When one of  the boys turns up dead, the whole town turns on Kya. 
To get a five star rating from stingy Jack Smith, a book must grab me from the first paragraph and 
hold my attention until the last page. This book does both.                   
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30A Songwriters Festival Goes Virtual
Stay tuned for a 2021 30A 

Songwriters Virtual Festival an-
nouncement and expect many 
Hooks - Online - & Singers and 
a retrospective look at over a de-
cade of  music on 30A. 

Festival producers are cre-
ating a powerful documenta-
ry with film footage from past 
years and cameo performances 
from many of  your favorite art-
ists.

As you might already know, 

the 30A Songwriters Festival 
reluctantly decided to postpone 
an in-person January 2021 Fes-
tival. “All of  us at the CAA and 
RCAM are as disappointed as 
you that we cannot celebrate 
music in person and support 
the mission of  the Cultural Arts 
Alliance (CAA) as we have done 
for 12 straight years over the 
Martin Luther King Jr. holiday 
weekend,” said Jennifer Steele, 
CAA executive director. “We’re 

planning a unique streaming 
concert event along with a cof-
fee table photography book 
commemorating the first 12 
years of  the 30A Songwriters 
Festivals.” 

“We are down on 30A work-
ing on last minute filming and 
editing and it feels very un-
crowded and a little bit lonely 
without our festival people! But 
let’s look on the bright side. You 
can watch from the warmth and 

comfort of  your home, AND 
drinks and wine are free!”

By popular demand, the fes-
tival organizers are re-issuing 
a t-shirt from each year of  the 
festival beginning with 2010 
through 2020 and have created 
a commemorative 2021 Virtual 
Festival hat for this year. Virtual 
Festival tickets and merchandise 
will be available for pre-orders 
soon. In the meantime, post 
photos from past 30A Song-

writers Festivals you attended 
with your memories and tag 
our Facebook and Instagram. 
Get update information on the 
Facebook page.

Jennifer says they look for-
ward to making an announce-
ment about a rescheduled festi-
val once it becomes clear when 
it will be safe for everyone to 
participate in and enjoy the full 
event on 30A.

See you online soon.

HOUSE OF THAI

10% OFF
MILITARY DISCOUNT

Offer expires 2/28/21
4542 E Hwy 20, Niceville

850-353-2971  |  houseofthaifl.com

Local Coupons
AIRESERV

$50 OFF 
DUCT CLEANING

Offer expires 2/28/21
850-678-9522

www.aireservec.com

FATBOYS

10% OFF
for all Military, Veterans, EMS, 
Firefighters, Police and Locals

Offer expires 2/28/21
104 Harbor Blvd, Destin

(850) 842-3190

MIDBAY FLOORING 
& BLINDS

$750 OFF
$5,000 OR MORE ON INSTALLED FLOORING AND BLINDS

Offer expires 2/28/21
4518 Hwy. 20 East, Niceville

850-419-8612  |  www.midbayfloors.com

GULF SHORE AIR 
CONDITIONING 

$50 OFF 
OUR OPTIMUM OR ELITE PROACTIVE PERFORMANCE PLAN 

Offer expires 2/28/21 
850-896-6540

gulfshoreair.com

LJ SCHOONERS 
DOCKSIDE RESTAURANT AND OYSTER BAR

FREE APPETIZER 
OR DESSERT
WITH AN ENTREE PURCHASE

Offer expires 2/28/21
290 Yacht Club Dr., Niceville

850-897-6400  |  www.bluewaterbaymarina.com 

New Dates for CRESCENDO!
Sinfonia Gulf  Coast, our 

region’s only fully professional 
symphony orchestra, is pleased 
to announce the full line up for 
its annual fundraiser Crescen-
do! a cultural and culinary ex-
travaganza. 

Festivities begin on Thurs-
day, March 25 at 11 a.m., with 
a Crescendo! Kick Off Lunch 
at Bijoux Restaurant + Spirits 
located at The Market Shops. 
Enjoy an incredible lunch pre-
pared by award-winning chef/
co-owner Jack McGuckin, sip el-
egant wines, indulge in delecta-
ble desserts, shop all of  the must-
have accessories of  the season 
from The Jewel, view the latest 
fashions modeled by Today’s 

Boutique, door prizes and raffle 
items, plus much more. Tickets 
are $100 per person and include 
lunch, wine and gratuities. 

On Friday, April 30 at 6 
p.m. Crescendo! weekend will 
begin with a series of  carefully 
curated vintner dinners hosted 
in elegant homes and venues 
throughout the Emerald Coast, 
which pair the talents of  local 
and regional “celebrity” chefs 
with some of  the country’s 
most acclaimed vineyards for a 
delicious evening of  food and 
wine. Participating wineries and 
chefs will be announced soon. 
Vintner Dinner tickets are $295 
per person and include all food, 
wine and gratuities.

This year’s main event is 
themed “Moulin {vin} Rouge” 
and is set for Sunday, May 2 at 
11:30 a.m. at the Hilton Sand-
estin Beach Golf  Resort & Spa 
in Miramar Beach. This ener-
gy-infused event experience will 
celebrate the cultural and culi-
nary arts by showcasing world-
class vintners, expert spirit pur-

veyors, amazing auction items, 
and a musical performance. En-
joy reserved table seating, hors 
d’oeuvres, a full, seated lunch, 
live and silent auctions and an 
all-inclusive afternoon of  in-
credible fun. 

Tickets to Crescendo! 2021 
are $150 per person and include 
all food, wine, reserved table 
seating, performance and va-
let parking. Tables of  up to 10 
guests can be reserved by calling 
(850) 460-8800. Sponsorship 
opportunities are still available. 

Proceeds from Crescendo! 
will benefit Sinfonia and its mu-
sic education programs which 
include musicians/guest artists 
in schools, free orchestra con-

certs, bus transportation for 
students, the Sinfonia Youth 
Orchestra program, the Arts in 
Medicine initiative with Sacred 
Heart Hospital and LINK UP 
concerts for third through fifth 
graders in partnership with 
Carnegie Hall.

For more information on 
how you can join Sinfonia’s 
team of  volunteers, contact 
Beth Clavier at (850) 460-8800 
and bclavier@sinfoniagulfcoast.
org. For more information or 
to purchase tickets for Sinfonia 
Gulf  Coast’s Crescendo! events, 
visit www.sinfoniagulfcoast.org 
or call (850) 460-8800. 
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Sale

Check our Huge In-Stock Inventory
Ready for Immediate Delivery Today

SAME DAY DELIVERY

NICEVILLE
597 W. John Sims Parkway

(850) 678-7800
We’ve Grown! See our Expanded 40,000 Sq. Ft. Showroom!

DESTIN
11840 U.S. Hwy. 98 West

Emerald Coast Pkwy
(850) 837-3454

WWW.SHOPSKIPPERSFURNITURE.COM

SAME DAY DELIVERY

FT. WALTON BEACH
503 Mary Esther Cutoff

(850) 586-7686
NEW LOCATION

Queen
Mattress

$32
per month

with 60 month
financing

Tempur-Adapt Medium
Queen: $2199 King: $2799

Tempur-Adapt Medium Hybrid
Queen: $2199 King: $2799

Tempur-Pro Adapt Medium Hybrid
Queen: $2999 King: $3499

Queen
Mattress

$32
per month

with 60 month
financing

Queen
Mattress

$47
per month

with 60 month
financing

 SALE $699 BALLINASLOE SECTIONAL SALE $499

GOING ON NOW!
Up to 5 Years No 
Interest Financing!

PRESIDENTS
DAY SaleH HH

Reg. $799 6 pc. Set: Table, 
4 Chairs & Bench 

Reg. $1,280 5 Pc. Dresser, 
Mirror & Queen Panel Bed




